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ArmroteAsocpata Mocotikng Epsuvac:
30 Neo-Bapopetpo
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TQUT(')TI']TCl E PELVACQ OPTANIEMOE

NEOAAIAL
KYNPQOY

IMR/MTANEMIZTHMIO AEYKQZIAZ™
OPIrANIZMOZz NEOAAIAZ KYTIPOY

NEO-BAPOMETPO 1 - IANOYAPIOZ - PEBPOYAPIOZ 2020
NEO-BAPOMETPO 2 - NOEMBPIOZ - AEKEMBPIOZ 2020
NEO-BAPOMETPO 3 - IOYAIOZ - AYTOYZTOZ 2021

NMOZOTIKH EPEYNA ME ZYNAYAZMO THAEDQNIKQN,

AIAAIKTYAKQN KAI MPOZOQMIKOQN ZYNENTEY=EQN, ME TH
XPHZH AOMHMENOY EPQTHMATOAOIIOY

TYXAIA 2TPQMATOINOIHMENH AEIrMATOAHWIA

NEO-BAPOMETPO 1- 1000 ATOMA
NEO-BAPOMETPO 2 - 1000 ATOMA
NEO-BAPOMETPO 3 - 1000 ATOMA

NMATKYTIPIA (AZTIKEZ KAI ATPOTIKEZ NEPIOXEZ)

NEOI KAI NEEZ HAIKIAZ 14-35 ETQN

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
' V 18 Y UNIVERSITY of NICOSIA
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AlEVEpPYELA TTOOOTIKNG EPELVAC, ME TN XpNoN

SsikTwV TTapakoAovdnonc, n orrola Oa ArToTEAEL
BapopeTpo TwV amoPeswv Katl Twv avtiAnwewv
TwvV Kutrplwv vewv nAkiag 14 - 35 stwv.
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Epsuvntikol Ztoxol - 30 Neo-Bapopetpo

OPTANIZMOL
NEOAAIAL
KYNPQOY

ATTOTUTTWON TNC TTAPOLOAC KATAOTAONC TWV VEWV otn KUTTpo LE TNV Xpnon
SsIKTWV TTapakoAoudnong ya Bspata ikavorrolnong aro tTnv {wn, uTtuxlac,
eKTTaldsvoncg, ArmacXoANCIHOTNTAC

Eiwc BaBog Siepsuvnon TwV EMITTWOEWV TN TTAVONMUIAC TOL KOPWVOIoL 0TNV
PuyoouvaloOnUATIKN TOLC KATAOTAON KAl OTIC BACIKOTEPEC TTTUXEC TNG CWNC TOUG

Alepsuvnon YEVIKWYV armoPeswv Kat avTtiANPewv o€ Bpata ToL agpopoLV TOUG
B£0OUC, TNV TTOALTIKN KAl TNV EUTTAOKN OTA Kolvd

Kataypadpn Twv TpoodSoKIwV yia To HEAAOV

QLY )
' V 18 Y UNIVERSITY of NICOSIA
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Tporro¢ Zwng
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Mooco avotTtolnevol elote arro tTh (wn oag otnv Kutrpo onuepa;

19%

2YNOAO AEIFrMATOz

MoAv

66%

ApKeTa

32%

N\iyo

| 10 Neo-Bapopetpo
" 20 Neo-Bapopetpo
B 30 Neo-Bapopetpo

29% 4% 2%
]
KaéolAou
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Mooco avotTtolnevol elote arro tTh (wn oag otnv Kutrpo onuepa; GWM
[ 30 Neo-Bapopetpo ] o

DOYNO
63%
) ®
12%
Avdpag [uvaika
HAIKIA
63% 60% 60%

56%

23%
. 1F:373 <
12% - s, 1% ey 89 . 9% - 8%
(o)
14-17 18-24 25-29 30-35
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1000 ATOMA - 30 N=o-Bapopstpo



2 € OUYKPION HE EVa XPOVO TPV Oa Asyate OTL N TTotoTnTa TNG (WwNC oac XEL BEATIWOEL, EXEL

OPTANIXMOY
XEPOTEPEVOEL N EXEL TTAPAMEIVEL N IBLQ; MEOML

EXE|I BEATIQOEI EXE|l XEIPOTEPEYZEI EXEI MAPAMEINEI H IAIA

2YNOAO AEIrMATOZ dYNO
24%
48% 48%
(o} 31%
28% e 27% :
21%
'il ?
Avdpag [uvaika
HAIKIA
51% 33%
43%
41% 38% = ]
29% 30% 535% 28%
19% 16% 19%
14-17 18-24 25-29 30-35
48%
' &18*“ b UNIVERSITY of NICOSIA
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1000 ATOMA - 30 N=o-Bapopstpo
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Mola sival Ta GNUAVTIKOTEPA TTPORANHATA TTOU AVTIUETWTTI(OLV Ol VeEOol oTnVv Kuttpo onpepa; G

[NMPOQTH AYOOPMHTH ANA®OPA]

Evpeon epyaociag
Kowvwvika Ztepeotumma / MpokataAnyeig

Avepyla

XapnAot puocOot

Owovopka rmpofAnuata _ 7%
KaAn srmayyeARATIKn TTPOOTTTIKN _ 5%
To HEANOV TNC XWPAG - 3%

MoAlTikn Kataoctaon

ZuyKowvwvieg / Metakivnon

AUOKOAIEG TNV KOLWVWVIKOTTOlNoN

INSIGHTS MARKET RESH’RDH “’,l ; ] l\" ‘
I v 18 Y UNIVERSITY of NICOSIA
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1000 ATOMA - 30 N=o-Bapopstpo



[Mola ival Ta GNUAVTIKOTEPA TTPOBANHATA TTOU AVTIHETWITI(OLV ot Veol otnVv Kuttpo onuepa;

OPTANIZMOL
NEOAAIAL

[Z2YNOAIKEZ AYOOPMHTEZ ANA®OPEZ] KYnpoY

48%

Evupson spyaociag

Kowwvika Ztepeotumta / MpokataAnyeig T RRRRrRRERDDDDDDDDDDEEEERD=I== 32%
KaAn smmayysApaTikn TTPOOTTTIKN T —— 19%
XapnAoi ool | 16%
OKovouiKa TpoAnpata EE—— 14%
Avepyla EEEEE—— 12%
A€V LTTAPXOULV YEVIKA KAAEG TTPOOTTTIKEG E—— 9%
YPnAo kootog SiaBiwong E— 8%
To HEAAOV TNG XWPAG EEE— 7%
AVETTAPKECG EKTTALSEVTIKO cLOTHHA EE— 6%
ZTToLdEG — 5%
Awatnpnon tTng SovAsilag — 5%
MoAtTikn Kataoctacn — 4%
Yysila p— 3%
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INSIGHTS MARKET RESEARCH “’,/ ; 3 \\"‘ ‘
l Y 18 Y UNIVERSITY of NICOSIA

IIIIIIIIIIIIIIIIII

1000 ATOMA - 30 N=o-Bapopstpo



2€ TTOlA MECA KOWVWVIKNG SIKTLUWGONG

Siatnpeite Aoyaplacpo;

" Instagram [ Facebook
B Twitter * Snapchat

100%

75%

50%

25%

89% 889

29%

1000 ATOMA - 30 N=o-Bapopstpo

Tik Tok [ Linked In

B A\o

27%

26%

25%

Mola ival Ta Kupla HECA KOIWVWVIKNG
SIKTLWONC TTOL XPNGCILOTIOLEITE;

| Instagram [ Facebook Tik Tok [ Twitter
" Linked In | Snapchat || AA\o

100%

80%

75%

50%

25%

12% 1% 10%
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Covid-19

INSIGHTS MARKET RESEARCH
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2€ TTOlO BAOMO Oa ASYATE OTI EXOUV ETTNPEACEL TV KABNHEPIVOTNTA OAC, YEVIKA, TA HETPA TTOU R e
€XOULV EMPANOEL AOYW TWV GUVETIEIWV TN TTAVSNIAC; o

>YNOAO AEIrMATOX ®YNO
48%
(o)
42% -
29%
@ [ )
8%
2%
Avdpac [uvaika
HAIKIA
53% 52%
45%
46% 39%

37% ° 37%

2 33% .

24% 23%

6% 7%

5%

14-17 18-24 25-29 30-35
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1000 ATOMA - 30 N=o-Bapopstpo



OPTANIZMOL

[Moleg sival yia £oag ol HEYAAUTEPEC SUOKOAIEG/TTPOKANCELG TTOL EEAKOAOULOEITE
Va AQVTILETWITI{ETE AOYW TNG TTAVnpag; npoY

[AYOOPMHTH ANADOPA]
Meplopiopoi otn Slakivnon — LA
Emi&iEn safe pass I — 259,
YTIOXPEWTIKNA XPHON HACKAC DR 239
Kowvwvikomoinon / AicOnua povagiag | 189
MpoBAfjHata oTiC SIaMPOGWTMKES oxgosls | T 13%
MEPlOPIOHOC AVOPWITTIVIOV SIKAIWHATWY | 129
Alakor) / mavon spyodotnong | 11%
ABsBaidTtnTa yia To pNAov pou | 10%
EAAEWN TwV cuvnOsiwov Yuyxaywyiag [ 9o
Owovopkd mpoBAfuata [ gog
AUGKOAIEC AOYW TWV GLVONKWV ekTaibevone [ go
MpoBAfpata vysiac [ 0,
Zuvaloonuatika mpopAnpata T 6%

Meploplopog ota tasidia

ssssssssssssss
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OPTANIZMOL

Moleg stval ol HEYAAUTEPEC AVNOULXIEG 0AC, OO0V APOPA TIG CUVETTEIEC TNG

mavénuiag otn {wn oac; o

[AYOOPMHTH ANADOPA]
EvBeXOEVO VEAG OLKOVOLIKNG KPLONG
Kadiepwon veou TpotTou {wNE (LE TTEPLOPICTIKA HETPA)
Meploplopol otn Sakivnon / Tagida
MPOOTTITIKEG EMTAYYEAMATIKNG AVEAENG
Alapkela TNG TAvénuiag yia HEyaio XPoVviko diactnua
Meploplopol o Ospata Yuyxaywylag Kat Staockedaong
Avnovuyisg / aBepatotTnTa yia tTo HEAAOV
Avnouxleg yia Ospata TTouv agpopouV THV LYEIA
ApPVNTIKEG HAONGCIAKEG ETTUTTWOELG
AUENGN TTOCOOTWYV AVEPYIAC OTOUG VEOUC
EMmTwoslg otV Kowvwvikn wn
YWUXOAOYIKEG ETTUTTWOELG
®doBo¢g yia petadoon / Oavato o ayarrnpevVa TPoowTTa
AVNGOUYXIEG YA ETTUTTWOELG TWV ERROAIWV

Meploplopog avepwITIVIWIV SIKAIWHATWVY

Awacpog mMAnOucpou Aoyw spBoAlou

ssssssssssssss
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OPTANIZMOL

2 1Tol0 Badpo Ba Asyate ot eEEaKoAovOouV va TNPEAOVTCL Ol AKOAOUVOEG TITUXEG TNG
Cwng oag Aoyw TwV EMITTWGCEWV TNG TTavénuiag: (1/3) NEDAAAT

Yuyxaywyla /
Awaokedaon 7.48 8 o 21

3% 2% 3% 2% 10% 6% 17% 19% 1%  29% A 3% 1% 2% 29 5% 8% 9% 1%  14%  45%

@ WYuyxoAoyikn Kataoctaon /
AwaOson 6.73 6.99

7% 3% 4% 4% 13% 6% 18% 20% 7% 18% - 3% 5% 6% 7% 8% 4% 18% 13% 15% 21%

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
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1000 ATOMA - 30 N=o-Bapopstpo



> 11010 BaOMO Oa Asyate oTL eEEakoAouOoLV va sTnpeadovTal ol AKOAOUOEC TITUXEC TNG
dwNG oac AOyw TWV EMUTTWOEWV TNG Tavénuag: (2/3)

m Exmraibsuon

19% 3% 5% 2% 1%

O Yysia

19% 6% 4% 6% 15%

1000 ATOMA - 30 N=o-Bapopstpo

5.98

4% 14%  16% 7% 17% 2% 1% 7% 6% A 9% 2% 10% 12% M1M% 13%

5.47

8% 13% 1% 5% 13% - 30% 15% 12% 11% 8% 7% 6% 8% 2% 1%

IIIIIIIIIIIIIIIIIII
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6.02

5%

3.72

UNIVERSITY of NICOSIA



2 € Trolo Babpo Oa Asyate ot e§akoAouOouv va eMnpeadovTal ol aKOAOUOEG TITUXEG TNG .
Cwng oag Aoyw TwV EMITTWOEWV TNG TTavénuiag: (3/3) NEDAAAT

@ Epyacia / Epyo6otnon 545 5.66

21% 3% 4% 5%  14% 6% 8% 12% 5%  13% 8% 15% 5% 3% 8% 6% 7%  14% 10% 1%  10% 1%

-
5.30 5.61

—— Owovouikn Kataotaon

1% 4% 9% y (078 16% 8% 12% 9% 7% 1%

16% 5% 7% 7% 20% 7% 12% 1% 4% 1%
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OPTANIZMOL

Mola sivat Ta cuvalednuaTa Tov BIWVETE TTIO GUYXVA ATTO TNV TTEPLOSO TTOL EXEL
EeKlvnoeL N mavénuia; o
[AYOOPMHTH ANADOPA]
Ayxoc / GTPEC — 46%
Movotovia / Bapspdpa / Avia [ EEEEEE_——————————————————— 34%
ABsBatotnta / AvacgpdAsta [T EEEEE———————————————— 28%
Mova&ia I ——., 17%
AmeAmoia / Amoyvwon [ 159,
DOBOC —— 14°;
Kataoawpn [ 11%
Avnouyia [T 10%
Oupocg/Opyny T 99,
Ekvevplopde | R go/
Ttevaywpla/AOmn [T 79,
Kovpaon " 6%
Aywvia [T g9
Aroyoftevon | 5%
Ayavéktnon T 4%
EMewn kivAtpwy | 3%
Ao T 2%
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Oocov agpopa TV YuxIKN oag VYELA, Oa ASYAaTE OTL EXEL ETTNPEACTEL TTPOC TO KAAUTEPO, TTPOC TO

XEIPOTEPO N EXEL TTAPAELVEL N 1814

MPOZ TO KAAYTEPO
57%

2YNOAO AEIrMATOZ PYNO

53%

44%

I

Avdpag

5% HAIKIA
71%
56%

39%

24%

5% 5%

14-17 18-24

38%

1000 ATOMA - 30 N=o-Bapopstpo

MPOZ TO XEIPOTEPO

61%

6%

[[uvailka

51%
42%

7%

25-29

IIIIIIIIIIIIIIIIIII
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MAPAMENEI H 1AIA

33%

61%

37%

2%
30-35

UNIVERSITY of NICOSIA



ATTO TNV €Vvap&n tTnG Tavénuiag Touv Kopwvolov, atocavonKate TTOTE TV Avaykn yla

YuyoAoyikn vrmrocTNPEN;

2YNOAO AEIFMATOX dYNO

70%

30%

[ ]
38% w
Avdpag
HAIKIA
62%
71%
53%
47%
29%
14-17 18-24

1000 ATOMA - 30 N=o-Bapopstpo

OPTANIZMOL
NEOAAIAL
KYNPQOY

NAI 0),4
57%
43%
?
[uvaika
71%
60%
40%
29%
25-29 30-35
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2 € TTOL0 ATOHA/POPELG/LTTNPECLEG EXETE ATTOTABEL yia YuUXOAOYIKN UTTOCGTNPIEN; G
[AYOOPMHTH ANA®OPA] oY

T& pIAouC / yVwoTtolG 64%

$TOUC YOVEIC HOU 43%

EmmayysApatiec Yuxikng vysiac 22%

MouBsva 9%

2 € YPAHHEG TNAEPWVIKNG LTTOOTAPIENG 2%

Kpatikee / Snpotikec dopee - 1%

> € €161KOUG CUMBOUVAOULC HECW 1%
TOU GXOAELOL / TTAVETTICTN IOV MOV

sssssssssssss
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OZOIl AIZ©OANOHKAN THN ANAIKH lrNA WYXOAOTIKH YMNOZTHPI=H - 30 Neo-Bapopetpo



Mola armo TIC akoAoLOEC SNAWOCELG IGXVEL YA £0AC, AVAPOPLIKA HE TOV EMBOAIACHO: 0 e
NEOAAIAL

KYNPOY

| ’ Asv £xw sUBOMAGCTE Aev exw Agv exw ATTOPACICEL
Exw spBoAlacTel Kat Exw spoAlacTel pe KAl 6EV GKOTIELLY Vd gMBoAlaoTel, aAAa akoun €av 6a
LE TIC 500 8O0EIC TNV pia doon £l BOMAGTW Oa epBoAiacTw gnBoAlacTW

54% 6% 14%

19%

INSIGHTS MARKET RESEARCH \‘,” ; 3 \\" ‘
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Mola armo T aKOAOUVOEC SNAWOCEILG LOXVEL Yia £0AC, AVAPOPLKA HE TOV EUBOALLCHO:

EXQ EMBOAIAZTEI KAI
ME TIZ AYO AOZEIZ

PYNO

54%

lnl 8%

HAIKIA

35%
24% 29

16%
I

14-17

1000 ATOMA - 30 N=o-Bapopstpo

15%

Avdpag

14%

49%

10%

14%

18-24

16%

AEN EXQ EMBOAIAZTEI KAl AEN AEN EXQ AMNO®AZIZEI AKOMH
2KOMEYQ NA EMBOAIAZTQ EAN ©A EMBOAIAZTQ

OPTANIZMOL
NEOAAIAL
KYNPQOY

54%
22%
12% 0 .
A
[uvaika
70%
52%
e vt 15%
B
25-29 .
iﬁ"‘sw‘““‘““““" \\;"'18“'\'; N UNIVERSITY o NICOSIA
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Ekmmaibsuvon & AmmacyoAnon
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OPTANIZMOL

[Mola armo TI§ TAPAKATW SNAWGCELC TTEPLYPAPEL KAAUTEPA TNV TPEXOLOA EPYACLAKN CAG
KATaotaon: s

| 10 Neo-Bapopetpo | 20 N=so-Bapopestpo B 30 Neo-Bapopetpo

IR, 2%
Eipat mporrtuxiakog @ortntng N 28%
e 26%
I 21%

Eipar padntic T 16%
I 17 %
IR, 20%

Exw gpyacia minpoug armacyoAincong T 25%

e 30 %

T 14

Exw epyaocia pepikng armacxoinong N 11%
I 109
T 10%

Eipat avepyoc [N 9%
I 7°:
L 8%
Eipat petamtuyiakoc ®ortntine TN 7%
I SO
L 3%

BploKopal o€ TIPOYypappa o
ETTAYYEAHATIKNG KATAPTLONG (TTPAKTLIKN) ﬂ 47%
(o)

& -« |D CARD [/l

INSIGHTS MARKET RESEARCH ‘.’,’ ; 3 \\"I ‘
l Y 18 Y UNIVERSITY of NICOSIA
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2YNOAO AEIFrMATOz



2 € OXEON HE EvA XPOVO TIPLV, Oa ASyATE OTL N EPYUCLAKN GAC KATAGTAON

OPTANIZMOX
r r oI } r oI ’ 4 NEOAAIAL
EXEL BEATIWOEL, EXEL XEIPOTEPEVOEL N EXEL TTAPAMELIVEL N 101 KYTPOY
| 10 Neo-Bapopetpo | 20 Neo-Bapopetpo B 30 Neo-Bapopetpo
58%
52%
15% 15%
Exet BeATIWOEL EXEl XEIPOTEPEVOEL Exel TTapapelvel n 1Sta
l ”&18%“ Y UNIVERSITY of NICOSIA
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OzOI EPFTAZONTAI



OPTANIZMOL

2€ OXEON HE EVA XPOVO TTIPLV, Oa ASYATE OTL I EPYACLUKI OAC KATACTACH EXEL BEATIWOEL, EXEL
XEIPOTEPEVOEL N TTAPAMELVEL N IS1Q; MEOML

[ 30 Neo-Bapopuetpo |
.

DYNO
51% 937%
31% 35%
(o]
8%
12%
Avdpag [uvaika
HAIKIA

58%

49%

42% 42% 40%

-41 -

18-24 25 29

INSIGHTS MARKET RESEARCH “’,l ; 3 l"[ ‘
l Y 18 Y UNIVERSITY of NICOSIA
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OZOIl EPFTAZONTAI - 30 Nso-Bapopstpo



MOCO LKAVOTTOLNEVOL EICTE HE TNV TTAPOVCA EQYCIA OAG;

OPrANIXMOX
NEOAAIAX
KYMPOY
| 10 Neo-Bapopetpo | 20 Neo-Bapopetpo B 30 Neo-Bapopetpo
41%
39%
34%
30%
28%
9%
5%
MoAv ApkeTta N\iyo Ka®oAou
I ”&18%“ Y UNIVERSITY of NICOSIA
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OzOI EPFTAZONTAI



> € TTOl0 BAOMO AloOAVEGCTE OTL N TTAPOLGCA EPYACIA GAC OXETICETAL HE TO AKAdNMAlKo

. g
ocag vtTo3a0po; KYTPOY
" 10 Neo-Bapopetpo ' 20 Neo-Bapopetpo B 30 Neo-Bapopstpo
48%
33%
28%
(o)
24% . da
21%
15%
13%
MoAv ApKeTta A\tyo
l ”&18%“ Y UNIVERSITY of NICOSIA

IIIIIIIIIIIIIIIIII

OzOIl EPFTAZONTAI



\_

2€ TTO10 BAOLO Ba ASyaTE OTI AVIIHETWITIOATE SUCKOALEG OTNV TTPOCAPHOYN TNG EKTTAISsLOoNG/ \/‘;mm
EPYAOLAC GAC OTIC VEEC GUVONKEC TTOL ETTEPEPE N TTAVENILA TOLU KOPWVOIOU; W

SYNOAO AEIrMATOS dYNO
46% 45%
27%
(o)
17% St 17% 19%
® 1% ®
Avdpac [uvaika
HAIKIA

g 48%
(o}

.V.L7

40% L

29%

13% g e 24% 23% 23%
(o]
12% g0 13% 10%
24% 14-17 18-24 25-29 30-35

INSIGHTS MARKET RES| = \.;’ ; 3 !\" ‘
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> € TTOl0 BAOMO Oa ASyaTE OTI AVTIUETWITIOATE SUGKOAIEC OTNV TTPOCAPHOYN TNCG sKTTAldsvonc/

EPYAOIAG GAG OTN XPNON VEWV TEXVOAOYIWV AOYW TNG TTAVSNHIAG TOL KOPWVOIoU;

MOAY

SYNOAO AEIFrMATOS dYNO
38%
26%
40% o
(o]
[ ]
|n| 8%
Avdpac
HAIKIA
53%
7% 45%
24%
17%
10%
6% °
14-17 18-24

27%

1000 ATOMA - 30 N=o-Bapopstpo

Cuvalka

UNIVERSITY OF NICOSIA

\

prd
U OPFANIEMOE
NEOAAIAT

KYNPQOY

KA©OAOY

41%

26%

39%
33%

5%

30-35

UNIVERSITY of NICOSIA



Me 17010 TPOTTO TTPOTIMATE Va YIVETAL N SieEaywyn Twv padnuatwv/epyacia oac;

2YNOAO AEIrMATOZ

1000 ATOMA - 30 N=o-Bapopstpo

82%

18%

ME TON NMAPAAOZIAKO TPOINO

PYNO

82%

HAIKIA

96%

4%
14-17

18%
Avdpag
85%
15%
18-24

OPTANIZMOL
NEOAAIAL
KYNPQOY

ME THAE-EPTAZIA /THAE-EKIMAIAEYZH

82%
18% ?
[uvaika
78% 76%
- 24%
25-29 30-35
iﬂ"‘sw‘“m"‘“‘"“" ¢ 18\"\', N UNIVERSITY of NICOSIA

UNIVERSITY OF NICOSIA



AEloAoynon EKTTAUSEVTIKOU GUOTHMATOC:

OPTANIXMOY
NEOAAIAL
KYIPOY
@ @ 30 N=o-Bapopetpo
4.94
12% 2% 1% 11% 20% 19% 15% 7% 2% 1%
-~ - :
20 Neo-Bapopetpo
5.25
9% 3% 15% 10% 19% 12% 1% 10% 5% A
10 BAOMIA KAIMAKA:
' ”VVISJQV B UNIVERSITY of NICOSIA
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2YNOAO AEIFrMATOz



Badpoc cuppwviag He SNAWGELS TTOLU AgoPOLV THV Epyacia Kal TNV ekmaidsuvon:

> UHPWVW " MaAAov cupPWVW

AlcOavopual ELYVWHWV Yla ThV epyaocia / ekmaidsvon
TTOL EXW CNMEPA

66%

19%

B 5x

EkpeTaAAgvopal TIG EVKALPLEG TTOL poL SivovTal
yla TIEpETAlpw sKmaldsvon

71%

19%

e s, 7%

1000 ATOMA - 30 N=o-Bapopstpo

 MaAhov Siapwvw Alapwvw

OswpPwW TOV EAUTO MOV ETTITUXNHEVO/N
ETTAYYEAHATIKA / akadnudika

49%

31%

13%

7%
N

MioTeLW OTL oL AvOpwWTTOL A TIPETTEL VA cuveXICoLV va
skrmadsvovTal kad' oAn tn Stapkela TG CwNG TOUG

86%

11%
e 2% 1%

ssssssssssssss

UNIVERSITY OF NICOSIA

OPTANIZMOL
NEOAAIAL
KYNPQOY

UNIVERSITY of NICOSIA
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Kowvwvia, @sopol Kat
Evepyoc ZuppeToxn
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2€ TTOLEG ATTO TIG AKOAOULOEC HPACTNPLOTNTEG CUMMUETEXETE/EIOTE MEAOG: (1/2)

OPTANIZMOX
NEOAAIAX
KYMPOY
7 NAI (0) 4
93% 92%
63%
37%
—O
7% 8%
92%
(o)
70% 81%
30%
i“"““”‘““”““"" &184\\" b UNIVERSITY of NICOSIA
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1000 ATOMA - 30 N=o-Bapopstpo



2 € TTOLEG ATTO TIG AKOAOUOEC HpacTNPLOTNTEC CUHHETEXETE/EIOTE HEAOG: (2/2)

OPTANIZMOL
NEOAAIAL
KYNPOY
7 NAI 0){
] 94%
99, 6%
e 93%
- 7%
' &IS*V N UNIVERSITY of NICOSIA
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1000 ATOMA - 30 N=o-Bapopstpo
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Mool Aoyol oac wonoav va GULILETEXETE OE KATTOLO OPYAVWHLEVO GUVOAO; Uyt
[AYOOPMHTH ANA®OPA] oY

e e s — 48%
NwOw OTt HE EKPPATEL O CUYKEKPIHEVOCG OKOTTOG _ 27%

MNa va sipat pEAog pag opadag

N\oyw TG epyaciag pov

a TNV mPoowWITIKN Hou avarmtuén
AvVNKouV GE auTo (PIAOL Kal YVwWGoTOol Hou
Na okotToug Yuxaywylag

Mapadoon otnVv olKoyEvela

Na va EUITAouTIcW TO BLIOYPAPLKO HOU
Etuyxe

Ma va TToALITIKoTTolo LAl

AA\o

INSIGHTS MARKET RESEARCH “’,/ KKKKKKKK l"‘ ‘
l Y 18 Y UNIVERSITY of NICOSIA
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OZOIl ZYMMETEXOYN ZE OPFTANQMENA ZYNOAA - 30 Neo-Bapopetpo
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Moot Aoyol cag ArTOTPETTOLV ATTO TO VO CUHHETEXETE OE KATTOLO KOLWVWVIKO CUVOAO; Q;Mm

[AYOOPMHTH ANA®OPA] o

37%

Asv €TLYXE

32%

Asv exw Xpovo

22%

Asv viwOw OTI pE eKPppalouV

11%

Asv pov apecel va sipal HEAOG pag opadag

N\oyw Covid

Al/AA 5%

EEEEEEEEEEEEEEEEEEEEEE

Y 1 Q.Y <
I R ¢ 18 ; UNIVERSITY of NICOSIA
|||||||||||||||| BIBRR

OZOIl AEN ZYMMETEXOYN ZE OPFANQMENA ZYNOAA - 30 Neo-Bapopetpo
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4 ) 7 4 7 - /
Me TTOlEC HOPYPEC CULHETOXNG EMIAEYETE VA CUHMETEXETE OTA Kowva: N\ o
[AYOOPMHTH ANA®OPA] o

53%

Wnopilovtag

ZUHHETEXOVTAG OE 5paoTNPIOTNTEG EOEAOVTIKWYV / N
KUBEPVNTIKWY OPYAVWOCEWV

50%

23%

ZUMHETEXOVTAG OE SIAUAPTUPLEG

22%

AsvV GUPHUETEXW

ZulnTwvtac / oxoAlalovtag TTOAITIKA KAl KOWVWVIKA
{nTnpata oto diadiktuo Kat ota MKA

21%

IIIIIIIIIIIIIIIIIIIIIIIIIIII {" ‘
I R‘s’ 8& UNIVERSITY of NICOSIA
UNIVERSITY OF NICOSIA 5N g

1000 ATOMA - 30 N=o-Bapopstpo
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4 [ [ -
Babuog Eprmotoouvng os ©sopoug: (1/3) D rrme:
NEOAAIAX
KYNPOY
ZE MEZOZ OPOZ MEZOZX OPOX
sefee :l K . [} r
[l Kuggpvnon 30 Neo-Bapopetpo  3.51 20 Neo-Bapopetpo 3,05
32% 8% 12% 8% 20% y (007 5% 3% 1% 1% - 37% 18% 9% 1% 6% 7% 7% 3% 1% - 1%
MEzZOz OPOx MEZOz OPOx
' Boul 30 Neo-Bapopetpo 3,56 20 Neo-Bapopetpo 3.00
32% 10% 6% 9% 21% 13% 5% 2% 1% 1% - 32% 16% 17% y [0 )78 10% 6% 5% 2% 1% - 1%

TRESE{\S\:H \.’,’ KKKKKKK !\" ‘
Y8 Y UNIVERSITY of NICOSIA

2YNOAO AEIFrMATOZ
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gj& IKaocTnpla

Baduog Epmmotoocuvng os Oscpoug: (2/3)

30 Neo-Bapopetpo

MEzZOz OPOz

4.91

- - O O -
13% 7% 6% 9% 22% 16% 11% 8% 2% 3% -
w MEZOZ OPOZ
I000 Tomkn autodioikno '
TR L non 30 Neo-Bapopstpo 4.74
- - - O -
16% 6% 7% 8% 25% 15% 13% 7% 1% 2% -

\

=

prd
U OPFANIEMOE
NEOAAIAX

2YNOAO AEIFrMATOZ

KYNPOY
MEZOz OPOz
4
20 Neo-Bapopetpo 4.33
- - @ © -
14% 1% 9% 16% 15% 11% 7% 1% 1% 1% 4%
MEZOz OPOz
4
20 Neo-Bapopetpo 3.90
- - @ - -
16% 1% 20% 9% 18% 7% 4% 7% 1% 1% 6%

rovenemscns 47
£

UNIVERSITY OF NICOSIA )

UNIVERSITY of NICOSIA



BaOpog Eprmiotoouvng os ©scpoug: (3/3)

é, ,& MEZOZ OPOS

9] [P'|  MoAwké Képuara 30 Nso-Bapopetpo 2.7

i

41% 12% 13% 8% 16% 4% 4% 1% 1% - -

f
hé MME

P

39% 9% 11% 11% 12% 8% 6% 2% 1% 1% -

MEZOzZz OPOZz

30 Neo-Bapopestpo 319

2YNOAO AEIFrMATOZ

\

=

prd
U OPFANIEMOE
NEOAAIAX

KYNPQOY

MEzOz OPOz

20 Neo-Bapopstpo 2.50

L AURNEEE . © -
44% 18% 15% 6% 5% 8% 3% 1% - -
MEZOZ OPOZ
4
20 Neo-Bapopetpo 316
e © o o -
30% 13% 19% 10% 12% 7% 5% 2% 1% - 1%

RESE!SDH \‘;’ KKKKKKK !\" ‘
- 8 18 Y UNIVERSITY of NICOSIA



2 TTol0 BaOpo Oa Asyate OTiI oac EVOLAPEPEL N TTOALTIKN; (1/2)

12%

2YNOAO AEIFrMATOz

14%

MoAv

13%

20%

| 10 Neo-Bapopetpo

21%
I 20%
ApKeTa

32% 32%

N\iyo

| 20 Neo-Bapopetpo

30%

B 30 Neo-Bapopetpo

36% 377%

I'
KaBoAou

IIIIIIIIIIIIIIIIII

OPTANIZMOL
NEOAAIAL
KYNPQOY

UNIVERSITY of NICOSIA



2 TTol0 BaOpOo Oa Asyate OTI oA EVOLAPEPEL N TTOATIKN; (2/2)
[ 30 Neo-Bapopetpo ]

DPYNO

18%

HAIKIA

53%

6%

14-17

1000 ATOMA - 30 N=o-Bapopstpo

Avdpag [uvaika

18-24 25-29

prd
v OPFANIEMOE
NEOAAIAX

KYNPQOY

38%

34%

51%

21%
14%

30-35

INSIGHTS MARKET RESEARCH ; 3 {" ‘
1 R ‘g\‘IS Y UNIVERSITY of NICOSIA

UNIVERSITY OF NICOSIA



Eixate Yneplost otic mponyovpeveg BouAsutikeg EkKAoyeg, TTou gytvav tov Maio;

OPTANIZMOL
NEOAAIAL
KYNPQOY

NAI OXi

61

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
' V 18 Y UNIVERSITY of NICOSIA
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1000 ATOMA -30 Neo-Bapopstpo



4 4 T r-:
'la TToloug Aoyoug emmAeEATe va YNPIOETE; Q;mm
[AYOOPMHTH ANA®OPA] oY

MoTteLw OTI Eival KAONKovV pag cav
gvepyol TTOAlTEG va YnPpllovHE

55%

Miotebw OTL N PYAPOC HOU Eival CNMAVTIKA 40%

MNa va prmopw va kadopidw To
HEAAOV HOU /yla Eva KAAUTEPO ALPLO

24%

13%

Ymrootnpldw pIAouc/ YVWOoTOoUG

Y1mooTtneidw KATTOLO TTOALTIKO KO 7%

Elpat HEAOC TTOAITIKOU KOUUATOG 2%

AAMo 2%

INSIGHTS MARKET RESE‘!RDH \",l ; 3 !\" ‘
[l Y 18 Y UNIVERSITY of NICOSIA
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OZOlI WH®DIZOYN - 30 Neo-BapOUETPO e



r 4 [/ r-:
['la TTolouG Aoyoug ETTIAEEETE va KNV WNPIOETE; “MM
[AYOOPMHTH ANA®OPA] TPOY
Asv pe evOLAPEPEL N TTOALTIKN 33%

EAASWPN EYUITIOTOCULVNG YiA TNV TTOAITIKI KCl TOUG TTOAITIKOUG

25%

H Yngpog dsv exet armoteAsopata / v aAAadel TUTOTE

H ammoxn pou sival Tporro¢ avtidpaong

14%

11%

Asv gxw / Asv sixa dikaiwpa Pnepou

Alr/AA 4%

3%

INSIGHTS MARKET RESEAEPH \.;’ ; 3 !\" ‘
1 R 18“ UNIVERSITY of NICOSIA
OZOI AEN WH®IZOYN - 30 Neo-BapOHETPO e



I 4 T I 4 I ! r.:
©a ndsAa va pou 1relte TL 0a oag EKave va TTPOCEADETE OTIG KAATTEG OTIG ETTOUEVEG EKAOYEG; uowm
[AYOOPMHTH ANA®OPA] oY

Av eviwOa oTt pe TNV Ynepo pouv Oa aAAale Katl

Karrolog veapog vrrodngploc/a

MeploocoTEPO EVOIAPEPOV ATTO TOUG
TTOALTIKOUG Yl TNV VEOAala

Tirmota

Mdavta Ynepidw 13%
Eav pe skgppalouv ol I8¢ karmrolov/ag vrmroyngpov/ag

Eav armobsiouv TI¢ TPOOECEIG TOUG HE TTPAEELG

Eav urtapxouv a§loAoyol/s¢ uToPn¢Pploveg

Mo Sikain avTlpeTwmon

Al/AA 4%

sssssssssssss

INSIGHTS MARKET RESEARCH “’,/ ; 3 l"‘ ‘
l Y 18 Y UNIVERSITY of NICOSIA
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1000 ATOMA - 30 N=o-Bapopstpo



OPTANIZMOL
NEOAAIAL
KYNPQOY

[Mpoodokieg yia To HEAAOV

INSIGHTS MARKET RESEARCH “;’W :m\\\" ‘
! Y 8 v UNIVERSITY of NICOSIA

UNIVERSITY OF NICOSIA



4 4 4 4 \\'_:
[Molol elval ol gToXOL 0ag yia TNV ETTOHEVH TTEVTAETIAQ; (1/2) \/;m,m
[AYOOPMHTH ANA®OPA] oY

EmayysApatikn Kata&iwon

61%

Emmituxng oAoKANpwon Twv GTToLdwWV Hou

31%

22%

Owkovouikn AveEaptnola

18%

Anpuoupyla OlKOYEVELAG

14%

Na ekITAnpwow Ta OVELPA LoV

11%

Na armroktnow 81ko pou otritt / Siapepiopa

Yysia 10%

Na armoKTnow ApKETA Xpnpata 7%

! ' 318““ Y UNIVERSITY of NICOSIA
P UNIVERSITY OF NICOSIA
1000 ATOMA - 30 Neo-Bapopetpo
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[Molot sival ot GTOXOol 6ag yld TNV ETTOMEVN TTEVTAETIA; (2/2)

OPTANIZMOL
NEOAAIAL
KYNPQOY

Alatnpnon wcopporriag petagvu
EPYAOLAC KAl OLKOYEVELAG

Na {now oto eEwTEPIKO 6%
KaAn mrotottnta ¢wng
Taida
Mpoowmkn avamtuén 4%
EvapE&n / cuvéxion orrouvdwyv / ekmraibsvoncg 3%
ETTayyeAHATIKN ATTOKATAGTAOH 2%

ANNo 2%

INSIGHTS MARKET RESEARCH “:’ ; 3 \\“ ‘
' Y 18 Y UNIVERSITY of NICOSIA
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1000 ATOMA - 30 N=o-Bapopstpo



OTtav oKePpTECTE TO HEAAOV, TTOCO AlcloSoEol aloOaveoTe yia To HEAAOV oac;

OPTANIZMOX
NEOAAIAX
KYMPOY
| 10 Neo-Bapopetpo || 20 Neo-Bapopestpo || 30 Neo-Bapopetpo
53% 54%
45%
27% 26% 26%
I 14% ]
MoAu Apketa N\tyo Ka®oAou
I ”&ISJvv N UNIVERSITY of NICOSIA

IIIIIIIIIIIIIIIIII

2YNOAO AEIFrMATOz



Otav oKePTECSTE TO HEAAOV, TTOCO AlcloS0EolL aloOAVESTE yia TO HEAAOV TWV ETTOUEVWYV YEVEWV;

OPTANIZMOX
NEOAAIAX
KYMNPOY
" 10 Neo-Bapopetpo | 20 Neo-Bapopestpo || 30 Neo-Bapopetpo
44%
42%
37%
33%
24% =2
22%
20%
(o)
-7% ) -8% I
MoAu Apketa N\tyo Ka®oAou
I ”&ISJvv N UNIVERSITY of NICOSIA

IIIIIIIIIIIIIIIIII

2YNOAO AEIFrMATOz



Mola mpoypappata/urrnpeeoileg Oa OsAate va avarrtuEEl To KPATOG yld 24

OPrANIZMOX

TNV KAAUTEPN oTNPIEN TWV VEWV; (1/2) POy
[AYOOPMHTH ANADOPA]
Txedla Epyodotnong 34%
Txe61a Evioxvonc Neavikng Emysipnpuatikotntag 26%
Txedla Awa Biov paénong 22%
Mpoypappata Siacuvdeong HE TNV ayopa pyaciag 21%
Mpoypappata ekraidevong o Ospata TexvoAoyiag 20%

Mpoypappata pe cToxo Thv avapaduion tTng dnupootag madsiag _ 15%
MpoypApHATA EVICXUGNCE EMMXEIPNHATIKWY YVWOEWV _ 13%
MpoypAapHATa AUTOAVATTTUENG T —— 11%

xedla Evioxuonc ywa Start-ups — 9%

sssssssssssss

INSIGHTS MARKET RESEARCH “’,/ ; 3 l"‘ ‘
l Y 18 Y UNIVERSITY of NICOSIA
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1000 ATOMA - 30 N=o-Bapopstpo



[Mola TTPoYPAMMATA/UTTNPECIEG Oa BEAATE VA AVATTTUEEL TO KPATOG yld

OPTANIZMOL

TNV KAAUTEPN oTNPIEN TWV VEWV; (2/2) KiTPOY
[ I I [
Mpoypappata yia YuxoAoyikng LTTooTNPENG VEWV 8%
; ) : —
MpoypApATa OIKOVOUIKNG EVICXUONG 7%

[ 7 —

AOGANTIKQ TTPOYPAMHaTA 3%
4 () 4 —

MepBarlrovTtikeg ekOnNAwoelg/ dpaoctnploTNTEG 3%

Mpoypappata yia Tnv vioxuvon Kat
TTPOWONOoN TWV SNHOCLWV CUYKOIVWVIWYV

q
2%

o0 T 7 [ q
Evpwttaika TTpoypappata SIarmoALlTICHIKOTNTAG 2%

7 I I q
Mpoypappata ErmayyeApaTtikov TpocavatoAlGHoU 2%

[} 7 I q
Mpoypappata armrsEapTnong oucLUWwV 2%

q
AAMNo 2%

INSIGHTS MARKET RESEARCH .‘;’ ; 3 \\" ‘
' V 18 Y UNIVERSITY of NICOSIA
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1000 ATOMA - 30 N=o-Bapopstpo



OPTANIZMOL
NEOAAIAL
KYNPQOY

> npavtikotepa Evpnuata

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
' V 18 Y UNIVERSITY of NICOSIA
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2npavtikotepa Evpnuata: s

NEOAAIAL
KYNPQOY

EAAppwC BEATIWHEVO (PAIVETAL VA ELVAL TO YEVIKO KALHA TTOU EMMIKPATEL avapeod
oTou¢ KUTTPloUG VEOUG, OUYKPLTIKA ME TNV TIPONYOULHEVN METPNON, N OTTold EIXE
TTPAYLLATOTTIOINOEL EV HECW AVOTNPWV TTEPLOPIOTIKWYV HETPWIV.

MapoAa avtad, N oKld TNG TAavénuiag paivetal va MAavatal Tavw Arro TIG
ONLAVTIKOTEPEC TTITUXEC TNG {WNC TOUC, EVIOCXVOVTAC TO YEVIKOTEPO dloOnua
aBefaloTNTAC TTOL ETTIKPATEL, KUPIWCE YUPW ATTO TNV OLKOVORLKI KAl TNV
ETTAYYEAMATIKN TOUC ATTOKATAOTAON.

BaBiec ¢paivovtal va sivat, TapadAAnAd, Kat ol TTANYEC TTOL N TTavénua XL ApNOEL
oToVv PUXIOHO TwV VEWV TS KUTTpOoU, Ol OTTOIEC ATTOTUTTWVOVTAL PECA ATTO VA
OUVOVOUAELHA APVNTIKWY CLVAIGONATWY TTOUL BLLWVOULV.

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
' V 18 Y UNIVERSITY of NICOSIA
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Znuavtikotepa Evpnupata: oPrANENOT
KYIPOY

|ISlaltepo evdlagpepov TTapouvolalouvv TA ELPNMATA TTOL CXETICOVTAl UE TIC
OUVETTEIEC TNC TTAVONULaC o€ Ospata epyaoclac Kal ekmaidsvon, 16lwg otnV
CUVTPLUTTIKN TTPOTIUNGCN TTOL Ol VEOL EMMSEIKVUOULV OTOV TTAPASO0GIAKO TPOTTO

SieEaywync Tng Epyaciag Kat Twv Hadnupatwy Touc.

Evw mpooBeta, akidsl va avapepOBel ott vPnAotepoc BaBuoc SUOKOALAC
TTAPOVOCLAOTNKE OTN YEVIKOTEPN TTPOCAPHOYN OTIC VEEC OLVONKEC pyactac/
EKTTAISELONC TTOL ETTEPEPE N TTAVONUIA ATTO OTL OTH XPNON VEWV TEXVOAOYLWV.

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
' V 18 Y UNIVERSITY of NICOSIA

IIIIIIIIIIIIIIIIIII



> npavtikotepa Evpnuata:

OPTANIZMOL
NEOAAIAL
KYNPQOY

> yapnAa smmeda diatnpeital o BAdHoC EUTTIOTOOLVNC TTPOC TOUC OE0LOC,
YEYOVOC TTOU EVEEXOUEVWC OXETICETAL LE TOV XAMNAO BAOUO EVEIAPEPOVTOC TTPOG
TNV TTOALTIKN.

Evupnpata mouv KatadelkvuouVv ThV EMMITAKTIKN AvAyKn, armo TTAELVPAC TNG TTOALTELAC,
yld TNV EVIOXLON TOUL EVOIAPEPOVTOC TTPOC TH VEOAALIA TOL TOTTOL AAAA KAl TNV
TTPOBOAN GTO TTPOCKNVLIO TTUPNVWV, Ol OTToloL 6a HETAAAUTTASELCOLV TO AloOnua
TNG OUMMETOXNG TWV VEWV OTIC Stadikaolec ANYnc armropacswv.

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
' V 18 Y UNIVERSITY of NICOSIA
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™

INSIGHTS MARKET RESEARCH

T: +357 22 265150
F: +357 22 256530

LS
«t

Y
Qs
UNIVERSITY OF NICOSIA A) ‘L

E: pastou.m@unic.ac.cy
Mrs. Marina Pastou

Qualitative Research Manager
UNIVERSITY of NICOSIA

For more information about IMR/University of Nicosia™
please visit our website:

Insights Market Research (IMR) Ltd:

Member of Certified with

Ry
J . —&Ifi‘wet a Sound Industrial Relations | SIR
Ko %—5 CONTEMPORARY ENTERPRISES | 2014
IS0 9001

Green Offices

ESOMAR  Egeoen CSR

Member MEMBER Certificate No. QS.17.037

CYPRUS



http://www.imr.com.cy

