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TAYTOTHTA EPEYNAZ \\E\/.,/,

/
V OPFANIEMOE
NEOAAIAZ

KYMNPOY

FPA®EIO
IMR / TTANEMIZTHMIO AEYKQZIAZ

ANAGEzZH
OPIANIZMOZ NEOAAIAZ KYTIPOY

HMEPOMHNIA AIEEATQrHZ
22 ZEMNTEMBPIOY - 19 OKTQBPIOY 2016

KAAYWH
MATKYTMPIA — AZTIKEZ & AITPOTIKEZ NMEPIOXEZ

XAPAKTHPIZTIKA AEIrMATOZz
ANAPEZ KAI TYNAIKEZ HAIKIAZ 18-35

MEFe©Oz AEIrMATOZ
1000 ATOMA

EMIAOIH AEIrMATOZ
TYXAIA ZTPQMATOINOIHMENH AEIrMATOAHWIA

ZYANOTH ZTOIXEIQN
THAEDQNIKEZ KAI MPOZQIMIKEZ YNENTEY=EIZ
ME TH XPHZH AOMHMENOY EPQTHMATOAOTIIOY

I MANEMIZTHMIO AEYKOQZIAX

%‘ﬂ .



2KOlNMOz THZ EPEYNAZ

= YKOTIOC TNG E€PELVAC E£lval n Kataypadpn kat

ATTOTUTTWON TOUL AVTIKTUTTIOU TTOU £XOUV Ol TTAPOVCEG
TTOAITIKEG CUVONKEG OTOUCG VEOUC.

ATTWTEPOC GTOXOC N XAPTOYPAPNON, ATTOTUTIWON KAl
avadsl&n TwvV CTACEWV KAl TIETTOIONOEWV TWV VEWV
avagoplka HE TNV TPOOEoN TOUG VA CUMHETEXOLV
OTIC EKAOYIKEC AVAUETPNOEIS AAAQ KAl Ta Kpltnpla
LLE TA OTTolA ETTIAEYOUV VA CULHETACYOULV.

Ta amoteAsopata TNG E€PELVAG OTOXELUOULV OTNV
TTApoxn £EESISIKEVPEVWV KAl EYKLPWYV OTOLXEIWV TTOU
8a S1ELKOAUVOUV TO £PYO TWV UTTELOLVWYV EBVIKWV
(POPEWV HEOCA ATTO TNV avamtuin dpacswv mouv Oa
EVIOXUOUV TNV EVEPYO OUMHETOXN KAl €VTAEN TWV
VEWV TTOAITWYV OTO £BVIKO TTOALTIKO YlyveoOal.



EPEYNHTIKOI ZTOXOI

Ol EPELVNTIKOL OTOXOL TNG EPELVAC OPYAVWONKAV KATW
ATTO TOUC AKOAOLOOULC AEOVEC:

H svaoxoAnon Twv VEWV HE TNV TTOALTIKN
H cuppeTOoXN TWV VEWV 0TO SNHOKPATLKO Bl
H cuUHMETOXN TWV VEWV OTIC EKAOYIKEG S1adIKaoleG

1§ 3 1 1

H 6son Ttwv VEWV yla T OUMHETOXN TOUG OFE
OPYAVWHEVA CUVOAQ

|

EKAOYIKN CUHTTEPLPOPA TWV VEWV Kal AOYol AtToXNG
TOUG ATTO TIG EKAOYLKEG S1adIKAOIEG

= To aloénpa Touv «AVNKELWV» KAl N CUHUETOXN TOUG OE
OPYAVWHEVA CUVOAQ
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NMPO®IN AEIFMATOZ ‘\ /)’

40%
AEYKQSIA
o
EMAPXIA :
...................................... o ES%;
AMMOXQSTOS
6
10% 5 AAPNAKA
NADOS
6
29%
AEMEZOS DYNO
HAIKIA
55%
45%

18-24 25-35

TOTAL
1000w
AEIrMATOZ

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ
UNIVERSITY OF NICOSIA



MOZO EYXAPIZTHMENOZ EIZTE AINO TH ZQH ZAz >THN KYTIPO;

MOAY

7%

HAIKIA

52% 52%

18-24 25-35

TOTAL
1000z
AEIrMATOZ

Yy
™\ J
\\/

2YNOAO

52%

PYNO

57%
47%

(o) o,
21% 21% 17%

1%
®

Avbpag Muvaika ?

INSIGHTS MARKET RESEARCH
m MANEMIZTHMIO AEYKOQZIAZ

UNIVERSITY OF NICOSIA



2E MNMOIO BAOMO zAZ ENAIADEPEI H NMOAITIKH; ‘\\S);

HAIKIA

41%

18-24

TOTAL
1000w
AEIrMATOZ

25-35

30%

2YNOAO

18%

37%

dPYAO

38%

35%
33%

Avbpag Muvaika

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ

UNIVERSITY OF NICOSIA



2E MNMOIO BAOMO EI2TE ENHMEPQMENOZ O2ZON A®OPA TiZ ©EZEIZ TQON MNMOAITIKQON KOMMATQN; ‘\\S)’

2YNOAO

27%

36%

HAIKIA dYNO

36%

(o)
32% 299

18-24 25-35

Avbpag Muvaika

TOTAL
1000w
AEIrMATOZ

INSIGHTS MARKET RESEARCH

m MANEMIZTHMIO AEYKOQZIAZ

UNIVERSITY OF NICOSIA



2E MOIO BAOGMO EIZTE ENHMEPQMENOZ/H OZON A®POPA TIZ ©EZEIZ TQON MNMOAITIKQON KOMMATQN;
ENAIADEPON T'lA MOAITIKH

%

\

67%

4%
r

MeydAo svSiagpepov

TOTAL
1000w
AEIrMATOZ

74%

APKETO svolapEPOV

1%

67%

MikpO svllagpEpov

61%

KaBoAouv svdiagpEpov

INSIGHTS MARKET RESEARCH

m MANEMIZTHMIO AEYKOQZIAZ

UNIVERSITY OF NICOSIA



MOZO KONTA NIQOETE OTI EINAI Ol MOAITIKOI ZTHN NEOAAIA; ‘\\S)/

2YNOAO

48%

3%

HAIKIA dYNO

51% e 52%
(o)

MNuvaika

18-24 25-35

: TOTAL
1000w
AEIrMATOZ
m NANEMEZTHMIO AEYKOQXIAZ

UNIVERSITY OF NICOSIA
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MOZO KONTA NIQOETE OTI EINAI Ol MOAITIKOI ZTHN NEOAAIA;
ENAIADEPON IA MOAITIKH

56%

44%

2%

> € peydlo Babuo Z€ APKETO BaduO >€ MKPO Baduo

TOTAL
1000w
AEIrMATOZ

Ka®oAou

INSIGHTS MARKET RESEARCH

UNIVERSITY OF NICOSIA

72%

MANEMIZTHMIO AEYKOQZIAZ
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EXETE EKAOTIKO BIBAIAPIO;

!

HAIKIA
95%
63%
81%
2YNOAO S%
18-24 25-35
MOP®QZH : : dYNO
77% 81% 79% 82%

= 19%

Meon skmraibsvon KoAgylo/MavemoTtnpio

18%
®

Avbpag Muvaika ?

TOTAL
1000w
AEIFMATOZ
INSIGHTS MARKET RESEARCH

MANEMNIZTHMIO AEYKOQZIAXZ
UNIVERSITY OF NICOSIA



EXETE EKAOTIKO BIBAIAPIO; ‘\\)
ENAIA®EPON TI'lIA NMOAITIKH

97% 96%

77%
70%

3% 4%

> € peyalo Babuo 2 € ApPKETO BaduO >€ MKPO BaBuo Ka®oAou

o\ TOTAL
1000w
AEIrMATOS

13 UNIVERSITY OF NICOSIA

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ
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AOIOI TTIOY AEN EXOYN EKAOTIKO BIBAIAPIO \\s)/
BAZH: OOl AEN EXOYN EKAOTIKO BIBAIAPIO U

31%

2YNOAO

45%

19%

6%

HAIKIA dYNO

52%

46% 60%

38% 37%

23%
15% 15%

18-24 25-35 Avbpag Muvaika

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ
UNIVERSITY OF NICOSIA



2YMMETOXH TQN NEQN 2TA KOINA
KAI ZTA OPTANQMENA 2YNOAA



ANHKETE 2E MNMOAITIKO KOMMA; ‘\\S);

HAIKIA

80%

3%

68%

2YNOAO 2%

18-24 25-35

MOP®QZH dYNO

0,
78% 72% 71% 76%

21%

MNovaika

18%

3% 2%

Avbpag

Meon skmraibsuon KoAgylo/MavemoTtnpio

TOTAL
1000w
AEIrMATOZ

MANEMIZTHMIO AEYKOQZIAZ
UNIVERSITY OF NICOSIA
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ANHKETE 2E MNMOAITIKO KOMMA;

EYXAPIZTHMENOZ AINO THN ZOQH

66%

2%

MoAv

ENAIA®EPON I'A MOAITIKH

72%

1%

> € peyalo Baduo

TOTAL
1000w
AEIrMATOZ

72%

3%

Apketad

56%

3%

2 € APKETO BaduO

79%

3%

Niyo

83%

13%
3%

> € MKPO Baduo

86%

14%

Ka®oAou

93%

4%

2%

Ka®oAou

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ
UNIVERSITY OF NICOSIA



ANHKETE ZE MNMOAITIZTIKO ZYNAEZMO/ZYANOTI O; ‘\\S);

12%

HAIKIA

84% 86%

3%

85%

ZYNOAO
1%

18-24 25-35

MOP®QZH dYNO

o,
87% 85% T 91%

8% - 13%

o, [¢) 7% [¢)
28 I w 2k f | 2% ?
Meon skmraibsuon KoAgylo/MavemoTtnpio Avdpag Muvaika

TOTAL
1000w
AEIrMATOZ
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ANHKETE ZE MNMOAITIZTIKO ZYNAEZMO/ZYANOTI O;

EYXAPIZTHMENOZ AINO THN ZOQH

78%

2%

MoAv

ENAIA®EPON I'A MOAITIKH

70%

4%

> € peyalo Baduo

TOTAL
1000w
AEIrMATOZ

85%

3%

Apketad

76%

22%

2 € APKETO BaduO

2%

90%

Niyo

89%
i 3%

>€ MKPO Baduo

89%

1%
L

Ka®oAou

93%

6%

L 1%

Ka®oAou
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ANHKETE 2E ©OPHZKEYTIKH OMAAA;

8% HAIKIA
A 88% 92%
90%
SYNOAO 9% 2% 6% 2%
18-24 25-35
MOPOQZH dYNO
93% 90% 90% 91%
Meon skmraibsuon KoAgylo/MavemoTtnpio Avdpag Muvaika
S\ TOTAL
'nl ‘IOOO ZYNOAO
AEIrMATOX
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ANHKETE 2E ©OPHZKEYTIKH OMAAA;

EYXAPIZTHMENOZ AINO THN ZOQH

86%

MoAL

TOTAL
1000w
AEIrMATOZ

7%

91%

92%

7%
[o)
3% 1%

ApKeTa

Aiyo
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ANHKETE 2E ETAITEAMATIKO 2YNAEZMO;

1% a0 oo

22%

84%

2YNOAO 2%

18-24

MOP®QZH

86%

75% 72%

13%

1% 2%

Avbpag

Meon skmraibsuon KoAgylo/MavemoTtnpio

TOTAL
1000w
AEIrMATOZ

HAIKIA

dYNO

71%

25-35

81%

1%

17%

. E
MNovaika
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ANHKETE 2E ETAITEAMATIKO 2YNAEZMO;

EYXAPIZTHMENOZ AINO THN ZOQH

67%

3%

MoAV

ENAIA®EPON I'A MOAITIKH

61%

36%

> € peyalo Baduo

4%

TOTAL
1000w
AEIrMATOZ

79%

2%

Apketad

68%

30%

2 € APKETO BaduO

2%

76%

Niyo

84%

15%

I

> € MKPO Baduo

1%

86%

Ka®oAou

82%

Ka®oAou

1%
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ANHKETE 2E NMEPIBAAAONTIKO 2YNAEZMO; ‘\\S);

o
270%
HAIKIA
93% 95%
ZYNOAO 4% 3% 4% 1%
I I I I
94% 18-24 25-35
MOPOQZH dYNO
92% 94% 92% AL
. 3% I 5% . 4% 2% . |i| 6% 2% 2% 2% ?
Meon skmraibsuon KoAgylo/MavemoTtnpio Avdpag Muvaika
S\ TOTAL
ZYNOAO
T1000z25..
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ANHKETE 2E NMEPIBAAAONTIKO 2YNAEZMO;

EYXAPIZTHMENOZ AINO THN ZOQH

91%

7%
2%

MoAL

TOTAL
1000w
AEIrMATOZ

4%

94%

ApKeTa

2%

97%

1% ||||||

Aiyo

94%
6%
2%
Ka6oAou
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ANHKETE 2E AOAHTIKH OMAAA;

27% - HAIKIA

71% G

2YNOAO

18-24 25-35

MOP®QZH dYNO

88%
75%
62%

58%

38%

Meon skmraibsuon KoAgylo/MavemoTtnpio

12%

Avbpag Muvaika

TOTAL
1000w
AEIrMATOZ
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ANHKETE 2E AOAHTIKH OMAAA;

EYXAPIZTHMENOZ AINO THN ZOQH

68%

: 32%
MoAL

ENAIA®EPON I'A MOAITIKH

64%

> € peyalo Baduo

TOTAL
1000w
AEIrMATOZ

74%

Apketad

66%

2 € APKETO BaduO

76%

Niyo

74%

>€ MKPO Baduo

78%

22%
Ka®oAou
78%
22%
Ka6oAou
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ANHKETE 2E ZYNAEZMO ®PINAGAQN;

!

TOTAL

1000

84%

18-24

2YNOAO
AEIrMATOZ

1%

HAIKIA

9%

1%

90%

25-35

1%

|i|-

81%

Avbpag

2YNOAO

dYNO

5%

93%

MNuvaika

2%
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ANHKETE 2E ZYNAEZMO ®PINAGAQN;

EYXAPIZTHMENOZ AINO THN ZOQH

88% 28

75%

1% 8%
(o]
i | i i | —
> € peydlo Baduo Z€ ApPKETO BaBuO >€ MKPO Baduo

TOTAL
1000w
AEIrMATOZ

10%

90%

Ka®oAou

1%
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ANHKETE 2E ®INANOPQIIKO ZYNAEZMO;

2%

92%

2 2%

Méeon skmaibsuon

TOTAL
1000w
AEIrMATOZ

MOP®QZH

HAIKIA
84% 84%
2YNOAO 2%
18-24 25-35
PYNO
82% 82% 86%
15% 12%

= N 'I'-

KoAgylo/MavemoTtnpio

Avbpag

®
[o)
N e |
MNuvaika
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ANHKETE 2E ®INANOPQIIKO ZYNAEZMO;

EYXAPIZTHMENOZ AINO THN ZOQH

82%

2%

MoAv

ENAIA®EPON I'A MOAITIKH

70%

8%
. I

> € peyalo Baduo

TOTAL
1000w
AEIrMATOZ

85%

2%

Apketad

82%

17%
1%

2€ APKETO BaduO

79%
17%
5%
|
Niyo
88%
o,
9% 39

>€ MKPO Baduo

91%

9%
I

Ka®oAou

87%

13%

. L

Ka®oAou



Ky

NAOIoOITIOY QOOYN TOYZ NEOYZ NA 2YMMETEXOYN 2E KAINOIO OPTANQMENO 2YNOAO
BAZH: OOl ANHKOYN ZE KAMOIO KOINQNIKO £YNOAO

Ma va mpoopEpw

Ma va sipat HEAOG pag opadag

Avnkouv o€ auTo (pihol
Kal yvwoTol Hou

Mapadoon oTnv olKoysvela

Etuxe

Movu apgost

' ‘ '

X

12%

10%

17%

16%

48%



A=IONOIH2zH

TOMNIKH AYTOAIOIKHZH - NMOAITIKA KOMMATA . KYBEPNHzH
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ASIOAOIHEH “ p

TOMIKH AYTOAIOIKHZH

1 i 5 AT/AA
r) r &
R ANAPAS
Il II II 2.53
o) | M.O.
<
>
e
1 2 3 4 5 JA\W/ZAYAN
) ) ) r r) e
T m FYNAIKA
2 5 7 2.61
¢ M.O.
MEZOZ
(0]2]0)3 1 i 5 JA\ /A
) r &
18-24
2.37
M.O.
<
~
E 1 4 5 AT/AA
]
) ) @
25-35
I I I 2.72
M.O.
[ ]

TOTAL
w SYNOAO 5 BAOMIA KAIMAKA: 1=KAGOAOY KAAH KAI 5= NMOAY KAAH
1000 o

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ

UNIVERSITY OF NICOSIA



A=IONOINHzH
TOMIKH AYTOAIOIKHZH

TOTAL

2.57

MEZOZ
OPOZ

oh  TOTAL
1000w
AEIrMATOX

35

EYXAPIZTHMENOZX AINO THN ZQH

=je

e -

JA\W/AVA

=je -
=je -
=)

JA\W/AVA

=e -
=je -
— [

Alr/AA

=je -
=je -
=)

Ar/AA

=je -
=je -
=je

5 BAOMIA KAIMAKA: 1=KAGOAOY KAAH KAI 5= NMOAY KAAH

MOAY

2.89

M.O.

]
APKETA

2.57

M.O.

AIFo

2.41

M.O.

KAGOAQOY

2.18

M.O.

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ

UNIVERSITY OF NICOSIA
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A=IONOINHzH

TOMIKH AYTOAIOIKHZH

TOTAL

2.57

MEZOZ
OPOZ

T 1000

2YNOAO
AEIrMATOZ

ENAIA®EPON T'IA MOAITIKH

=ie -
e .

=)o - =)o - ==iEe -

=iije - == - =)o -

=je -
=je -

5 BAOMIA KAIMAKA: 1=KAGOAOY KAAH KAI 5= NMOAY KAAH

JA\W/AVA

=)

JA\W/AVA

— [

Alr/AA

=)

Ar/AA

=je

I
2E ME'AAO BAGMO

2.87

M.O.

I
2E APKETO BAOMO

2.74

M.O.

I
2E MIKPO BAOMO

2.65

M.O.

KAGOAQOY

2.29

M.O.

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ

UNIVERSITY OF NICOSIA
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MOAITIKA KOMMATA

1 4 5 JA\W/AVAN
r) r )
_ ANAPAS
Il II II 1.97
o) | M.O.
<
>
Y
1 p) 3 4 15) Alr/AA
r @ ) r r S—
el m F'YNAIKA
2.01 .
° M.O.
MEZOS
OPOZz 1 i 5 JA\W/AVAN
]
) r )
18-24
2.03
M.O.
<
b4
E 1 4 5 AT/AA
@ r r
25-35
I I I paele
M.O.

TOTAL
w SYNOAO 5 BAOMIA KAIMAKA: 1=KAGOAOY KAAH KAI 5= NMOAY KAAH
1000 o

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ

UNIVERSITY OF NICOSIA



A=IONOINHzH
MOAITIKA KOMMATA

TOTAL

2.01

MEZOZ
OPOZ

TOTAL
1000w
AEIrMATOZ

38

EYXAPIZTHMENOZX AINO THN ZQH

=je

e -

JA\W/AVA

=je -
=je -
=)

JA\W/AVA

=e -
=je -
— [

Alr/AA

=je -
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Ar/AA

=je -
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=je

5 BAOMIA KAIMAKA: 1=KAGOAOY KAAH KAI 5= NMOAY KAAH

MOAY

2.29

M.O.

APKETA

2.00

M.O.

AIFo

1.95

M.O.

KAGOAQOY

1.53

M.O.

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ

UNIVERSITY OF NICOSIA
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A=IONOINHzH
MOAITIKA KOMMATA

TOTAL

2.01

MEZOZ
OPOZ

T 1000

2YNOAO
AEIrMATOZ

ENAIA®EPON T'IA MOAITIKH

=ie -
e .

=)o - =)o - ==iEe -

=iije - == - =)o -

=je -
=je -

5 BAOMIA KAIMAKA: 1=KAGOAOY KAAH KAI 5= NMOAY KAAH

JA\W/AVA

=)

JA\W/AVA

— [

Alr/AA

=)

Ar/AA

=je

I
2E ME'AAO BAGMO

2.68

M.O.

I
2E APKETO BAOMO

2.30

M.O.

I
2E MIKPO BAOMO

2.01

M.O.

KAGOAQOY

1.59

M.O.

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ

UNIVERSITY OF NICOSIA
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A=IONOINHzH
KYBEPNHzH

TOTAL

2.34

MEZOZ
OPOZ

TOTAL
1000w
AEIrMATOZ

ENAIA®EPON T'IA MOAITIKH

=ie -
e .

=)o - =)o - ==iEe -
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=je -
=je -

5 BAOMIA KAIMAKA: 1=KAGOAOY KAAH KAI 5= NMOAY KAAH

JA\W/AVA
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— [
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=)

Ar/AA

=je

I
2E ME'AAO BAGMO

2.88

M.O.

I
2E APKETO BAOMO

2.87

M.O.

2E MIKPO BAGMO

2.33

M.O.

KAGOAQOY

1.93

M.O.

INSIGHTS MARKET RESEARCH

MANEMIZTHMIO AEYKOQZIAZ

UNIVERSITY OF NICOSIA



2YMMETOXH 2E EKAOI'IKEZ ANAMETPHZEIX
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©A HOEAA NA MOY lNEITE EAN WH®IZATE 2TIZ NMPOZPATEZ
BOYAEYTIKEZ EKAOIEZ TO MAIO TOY 2016 H OXI;

2YNOAO

HAIKIA

81%

55%

45%

18-24 25-35

TOTAL
1000w
AEIFMATOZ

74%

Avbpag

dPYNO

71%

MNuvaika

EEEEEEEEEEEEEEEEEEEEEEE

UNIVERSITY OF NICOSIA

t

MANEMIZTHMIO AEYKOQZIAZ
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©A HOEAA NA MOY lNEITE EAN WH®IZATE 2TIZ NMPOZPATEZ \\9/
BOYAEYTIKEZ EKAOIEZ TO MAIO TOY 2016 H OXI; U

EYXAPIZTHMENOZ AINO THN ZOQH

78%

72% 68% 68%

32%
22%

MoAL Apketad Aiyo KaéoAou

ENAIA®EPON I'A MOAITIKH

95%

84%

70%

54%

16%
5%
—

> € peyalo Baduo 2 € APKETO BaduO Y€ MKPO Baduo Ka®oAou
S\ TOTAL
'I' 1000 e
AEIrMATOX

MANEMNIZTHMIO AEYKOQZIAXZ
UNIVERSITY OF NICOSIA
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MNMA TMOIOYZ AOIFOYz EMNIAE=ATE NA MHN WHO®IZETE 2TI2 NMPOZ®ATEZ BOYAEYTIKEZ EKAOTEZ;
BAZH: OzZOl AEN WH®IZAN 2TIZ NMPOZPATEZ BOYAEYTIKEZ EKAOIEZ

EAAWPN EUTTIOTOCUVNG YiA TNV TTOALTIKN

Agv pe svBIAPEPEL N TTOAITIKA

H arroxn Hou sivat Tporrog avtidpaong

H Ynegog 6ev £xel amoteAeopata
N 6ev aANAlel TirToTE

Arrouciala oTto EWTEPIKO

Asv prropovoa va maw

3%

9%

13%

19%

27%

35%

INSIGHTS MARKET RESEARCH

NIVERSITY OF NICOSIA

MANEMIZTHMIO AEYKOQZIAZ



©A HOEAA NA MOY lNEITE EAN EXETE WH®IZEI 2TIZ EYPQEKAOIEZ TOY 2014, ‘\\9’

HAIKIA
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MNA TMOIOYZ AOIFOYz EMNIAE=ATE NA MHN WHO®IZETE 2TIZ EYPQEKAOIEZ TOY 2014,

BAZH: O20Ol AEN WH®IZAN 2Tl EYPQEKAOIEZ TOY 2014
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EXETE WH®IZEI ZE KATOIA NMPOHITOYMENH EKAOIKH ANAMETPHZH,;
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MNA TMOIOYZ AOIFOYz EMNIANAE=ATE NA WHODIZETE;
BAZH: OOl WH®IZAN EZTQ KAI MIA ®OPA
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©A HOEAA NA MOY IMNEITE Tl ©A ZAz EKANE NA

MPOZEAOETE 2TI2 KAATEZ 2TIZ EFTOMENEZ EKAOTEZ;
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©A HOEAA NA MOY TEITE MNMOIA EKAOTNKH ANAMETPHZH
©EQPEITE OTI EINAI IO KONTA ZE EZAZ;
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KYPIOTEPA YMIEPAZMATA EPEYNAZ

Q¢ YEVIKO CUMITEPACHA, TTAPATNPNONKE OTL Ol VEOL TTOLU SNAWVOULV IKAVOTTOLNHEVOL ATTO
Tn Jwn TOUuG, BPOULV WC EVEPYOL TTOAITEG CUHHUETEXOVTAG TOOO OFE SLAPOPEC HOPWPEG
OUVOAWYV 000 Kal TNV dnuokpatikn Jwn ToL TOTToV.

EvSlagpEPOLOEG sival ol AVApPOPEC OXETIKA HE TN CUMHUETOXN TWV VEWV OE OPYAVWLHEVA
OUVOAQ, N CLVTPLTTIKA TouG TTAsoPnPpia dnA. TovAaxtotov 7 otoug 10 VEOUG avepepav
OTL 8EV AVNKOUV OE KATTOlO TTOALTIKO KOMUMA (73%), O TTOAITIOTIKO oLVOEOHO/GUANOYO
(85%), os BpnokevTikn opada (90%), os TTEPIBANAOVTIKO oUVEECHO (94%) KATT.
AZloonNUElWTO slval To yeyovog oTl 7 otoug 10 veoug SnAwvouv OTL &sv TOULG
EVOIAPEPEL N TTOALTIKN.

H cuvtpuTtikn mAsioPngpla Twv VEWV (86%) TTIOTELOLV OTL Ol TTOALTIKOL SV sival SirmAa
oTn veoAaia.

Ol TPEIG ONHAVTIKOTEPOL AOYOL Yld TOUG OTTOIOUC Ol VEOL Ba TIPOCEPXOVTAV OTIG KAATTEG
va Yneploouyv sivat:

e Qv gVIWOaAv OTL HE TNV Yo tToug 8a arals Katl (o€ TocooTo 43%),

e AV Ol TTOALTIKOL E6EIXVAV TTEPICCOTEPO EVELAPEPOV YIa TN VEOAALA (OE TTOGOCTO 25%)

e AV XAV LA TTLO SlKalN AVTIHETWTTION (O TTOC00TO 24%)
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