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Elval EUKOAOTEPO VA HEYAAWOELG TA TTAId1a oou

YTIapXEL ouvalcOnUATIKN oTtadspoTnTa

ATTOKTAC OIKOVOMLKN oTafspotnTa

Asv LTTAPXEL KAVEVA TTASOVEKTNMA

BpLlOKELG TNV EvTLXIA

ATTOKTAG KAAUTEPO KOWVWVIKO KUPOG/Os0n
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Exelc ikavortoinTikn EpwTIKn wn

MTTop<iG va TTPOWONOCELG TNV KAPLEPA COUL
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B AwoBaveoal cuvTPOPIKOTNTA Kal SECpELON B Eivai sukoAoTEpo va HEYAAWOELG TA TTaSla couv
B Yrapyxsl cuvalodOnuatikn otadspotnta B ATMTOKTAC OIKOVOUIKN oTafspotnta
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Nowa Bswpelte OTL Elval TA chHAVTIKOTEPA "ouoTaTIKA" yla va €XEL eva (suyapl evav N oz
TTETUXNHUEVO YQLLO;
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f Na uvrrapyet csBaouéq\ ﬁl glval IKAVOTTOLNHEVOL cuﬁ f Na urrapyet mxovoumﬁ\ f Na £X0UV Kolva \
Kat aAAnAOEKTIMNON TNV spwthﬁ TOUG ETTAPN octadspotnTa svatcupépovra

- 80% @o 56% "& 36% . 28%

f Na armoktnoouv \ f Na gxouv kaAn \ r Na popagovtau tig \ G £XOULV TIG 561G TTOAITIKEG /
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Tasia EMKOlVWVIA SouAeleg TOL oTTITIOU OPNOKEVUTIKEG TIETTOIONCELG
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ATTOKTNON TALOIWV EKTOC YALLOU, TA 0JT0IA LUEYAAWVOVY LE EvA AVOPOYUVO (Evyapl

ATOKTNON TALOLWV EKTOC YALOU, TA OJTOLA LEYAAWVOVY LUOVO LE TNV UNTEPQA
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> € TTOl0 BAOMO OswpPELTE OTL TA aKoAouBa sival armodskta, aveEApPTNTA ATTO TO EAV E0EIG
TTPOCWITIKA Ta EPAPHOLETE N Oa Ta spappolate: (2/2)
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Kabe Kuplakn Avo-Tpelg Movo os MepPIKEG POPEG Movo cg yapoug, 2xebov Tote
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TLOa oQagC EKCVE va GTPQ¢8iT8 TTIO KOVTA otnv 8KKA|10|’.C|.; uopmmzmoz
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)/

Na sviwOa OTL N EKKAnola BPLOKETAL TTLO KOVTA GTOUG VEOUG 27%
EKOULXPOVIOHOG armoPEwV TNG EKKANGCLAG
TuTota

Na Blwva pia evtovn OpnoKEUTIKN EUTTELPLA

ATIEVOYXOTTOINGCN TWV EPWTIKWYV CXECEWV ATTO TV EKKANnola

Na voialovtayv TIEPICCOTEPO Yid TNV ELNHEPLA TWV TTIIOTWV

Na eviwBa gvtova tTnv avaykn tov Osou

Na £dsixvav meploocotepn amodoxn

Na phovoav HE TIEPIOCOTEPN ENKPIVELA
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Badpoc cuppwviac e SnNAWGELS TTOLU AgoPOLV TH OPNOKELA Kal TV EKKAncia: (1/2) o

KYINPOY

Ynapyet onuavtikn dtapopa avaueoa oe Bpnokeia kat ekkAnoia

H Opnoxevtikotnta/miotmn eival T0AD L0 ONUAVTIKT) ATT0 TA EKKANOLACTIKA O10AyUATa
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Badpoc cuppwviag He SNAWGELS TTOLU ApOoPOLV TH OPNOKELA KAl TNV EKKANnoia: (2/2) o

KYINPOY

O1 exkkAnotaotikol kKavovee ailotwvovy ta Bpnokevtika dioayuata

H efovoia ¢ exkAnaoiac 0ev Wmopel va apeufaivel 0e KpATIKEC ATTOPATEIS
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16 Znuavuxotepa Evpnuara

58%

TWV VEWV TOTTIOBETOULV TNV OLKOYEVELQ
QAVAPECA OTIC ONUAVTIKOTEPEC AEIEC
otn wn, EVW TTAPAANAA TTOCOOTO
56% avapePEL TNV LYELA WC KA ATTO
AUTEC.

Avapsoa otnv gAld, TNV aydrn Kat Tov epwta 6/10
VEOUC BswPOLV TNV AYaATTn WC CNUAVTIKOTEPN, LE TNV
(PpNla va TNV akoAovBel pe 36%. H ayarn ya tnv

avapeoa ota Tpla.

mAsioPnpla (56%) sival avuTn TToL SIAPKEL TIEPLIOCOTEPO

p <
v OPFANIZMOX
NEOAAIAX

KYNPOY

Alyaopevol epgavidovTal ol VEOL WC TIPOC TO
aV ElVAl TTASOV EUKOAOTEPO N SVOKOAOTEPO
va EEKIVNOOULV POAVTIKEC OXEOELG
OLYKPLTIKA IE TO TTAPEAOOV, KABWC Ol HLoOoL
BswPOULV OTL ElvVal TTOAL N KATTWC TTLO EVKOAO
(49%), evw ol vrtoAotrTol (51%) To Bplokouv
TTOAL N KATTWC TTLO SUCKOAO.




16 Znuavuxotepa Evpnuara

(» 30

H NAKLIA Twv 30 slval N Heon NAKLA
YALOUL Yla Touc KUTTploug Veoug, e
TOUC KATOIKOUC TWV UKPOTEPWV
STTAPXLWV VA TTAVTPELOVTAL VWPLTEPA
ATTO TOULC KATOIKOULC TNC ASLKWOLAG
KAl TNG ASEUECOV.

VEOUC BEWPOLV OTL VAl UEV O YAMOC ELVal
ONMAVTIKOC, WOTOOCO LTTAPXOULV KAl TTLO
ONUAVTIKA TTpaypata otn ¢wn, EVW HOALG

1/10 KATATAOOEL TOV YOO WC EVA ATTO TA
ONUAVTIKOTEPA TTpAypaTa otn <wn.

pd
v OPFANIZMOX
NEOAAIAX

KYNPOY

/10

(PALVETAL VA TTPOOEYYICOLV TOV YALO LIE
PDOLAVTIOLO SNAWVOVTAC OTL TIAVIPEL-

TNKAV 1N 6a TTavIPsLOVTAV ATTO EPWTA,

VW OA\OL TOoOL Ba TTavTpeLovTav yia tn
OULVTPOPIKOTNTA TTOL TOV XAPAKTNPLCEL -~

/10

TIPOTACCOULV TOV OSBACHO KAl TNV _ '
OAANAOEKTIUNON WC TO BACIKO

OLOTATIKO Yld TN CLVTAYN EVOC

ETTITUXNUEVOL YAMOU, EVW TTOCOOTO

56% SNAWVEL OTL €ElOOV CNUAVTIKO .
OTOLXELO €vVAL N IKAVOTTIOLNGCHN ATTO r

TNV EPWTIKN ETTAPN.
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16 Znuavuxotepa Evpnuara KYTPOY

‘ > TEVA ETTNPEACILEVN ATTO TNV EKKANGLA

TIPOO0OETA BEWPOLV OTL TTILIO EVKOAA Ba
odnyndouv os SlalLylo avOPwWTTOL TTOU

KCL TNV TTapadoon (pAlvVETAL va VAl N

mAsloPnepla Twv Kutiplwv VEwV, Nt/ £XOLV TIAVTPEVTEL UE ZUUPUWIVO
KaBwc¢ 7/10 ekppalouvV TNV MEOoTIUNoN ‘..'2 ﬁ > LUBlwWoNc N MoAtiko Mapo, arro
TOULC OTOV OpPNOKELTIKO apo. QUTOULC TTOL EXOLV TEAEOCEL

©pPNOKELTIKO Ao

N \4

Q)C TIPOC TIC LTTOAOLTTEC HOPPEC YALOU, 7/10 TavTiCouV

TO ZUUPWVO ZuUBlwonc pe Tov MoAtiko Mapo, svw A
mapaAAnNAa N mAstoPngpla (75%) Bswpsl OTL BV LOYXVEL

TO (810 PE eva ©pnoKeLTIKO Mapo.
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KYNPOY

/10 pigippiiii /291

TTEPITOL veol (54%) TNV TEAEON YAUWV
HETAEL ATOMWY TOUL 81oL PULAOL. 2TOV

VEOULC AVTILETWITICOLV TNV ATTOKTNON TTAUSIWV
EKTOC YALOUL ATTO €vd av8poyuvo (suyapl we KATL
QATTOALTA ATTOBEKTO, EVW AMoL 2/10 To BswpoLvV

‘ .
_
\\ NV \/\

KATTWC armodekTo. OTav pia avtioTon avtimoda 2/10 evavtiwvovTal GTOUG

KATACTAGCH APOPA Hid avlTIavépn UNTEPA To YAHOUG OHOPLAOPIAWY, SNAWVOVTAG

TTOCOOTO ATTOALTNG ArmoS0oXNG HElwVETAL 0TOo 48%, TTWG OEV ElvVaL KABOAOL ATTOOEKTO.
|\ evw 25% To BPIOKOLV WE KATTWE ATTOSEKTO. M.
_

AvapopLlKd UE TNV ATTOKTNON TIASIWV aTTO OHOpULAC
Csuvyapla, 4/10 veol SnNAWVOULV TTWC Elval ATTOALTA
armro8ekTo. QOTOCO TNV AvTIBson amoyn skPppAlsl

4 / 1 O TOC00TO 29%.

N
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16 Znuavuxotepa Evpnuara

R

1/10 1101 reee
MOoALC 1/10 veoug alcBaveTal TTOAL KOVTA OTNV
sKKANola, evw aA\ot 3/10 avagpepouy OTlL
BploKovTal APKETA KovTd. Tnv TTANeN
arrootaclorolinon Toug skppalouvv 2/10 veouc, ol
orTolol SnAwWVoLV OTL &gV BplokovTtal KABOAoU
KOVTA OTNV EKKANOLQ, EVW AVTIOTOLXO TTOCOOTO

(19%) SnAwvel OTL TiImToTa 8gv BaA TOLC EKAVE vda
OTPAPOLV KOVTA OTNV EKKANOLA.

Q)C TTIPOC TNV EMPPON TNC EKKANOCLAC OTOV EPWTA KAl OTO YAMO,
(PAIVETAL OTL EXEL ETTNPEACEL TIEPIOCOTEPO TN OTACN TOUC TTPOC

p <
V OPFANIZMOX
NEOAAIAX

KYNPOY

3/10

VEOULC SlaxwpllouvV TNV EKKANola aro tn
BpnoKela, evw TIPooBsTta 9/10 BswpoLv
OTL N BPNOKEVTIKOTNTA KAl N TTIOTN Elval

TTOAU TTIO CNAVTIKN ATTO Ta
'.&

EKKANOLAOTIKA S1ISaypata.

\

/4

TOV YAMO ATTO OTL OTOV £pWTA, KABWC 4/10 OLLOAOYOULV OTL EXOLV
ETTNPEAOTEL TTOAU I APKETA TIPOC TOV YAHO svw 2/10 yia Tov

SPWTA.
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™

INSIGHTS MARKET RESEARCH ‘; !.
T N T: +357 22 265150
\\l\" e ‘.,\/I ®: +357 22 256530
UNIVERSITY OF NICOSIA ‘\A L"

E: pastou.m@unic.ac.cy
Mrs. Marina Pastou
Qualitative Research Manager

For more information about IMR/University of Nicosia™
please visit our website:

Insights Market Research (IMR) Ltd:
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