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ArmmroteAsopata Moocotikng Epsuvac:
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ETOIMASZTHKE A AOTAPIAZMO TOY OPIFANIZMOY NEOAAIAZ KYINPOY
AMO IMR/MANENIZTHMIO AEYKQZIAZ" I8y Y sy NICOSIA

IIIIIIIIIIIIIIIIIII



TQUT(')TI']TCl E PELVACQ OPTANIEMOE

NEOAAIAL
KYNPQOY

IMR/MTANEMNIZTHMIO AEYKQZIAZ™
OPIrANIZMOZ NEOAAIAZ KYTIPOY

NEO-BAPOMETPO 1 - IANOYAPIOZ - PEBPOYAPIOZ 2020
NEO-BAPOMETPO 2 - NOEMBPIOZ - AEKEMBPIOZ 2020

NMOZOTIKH EPEYNA ME ZYNAYAZMO THAEDQNIKQN,

AIAAIKTYAKQN KAI MPOZOIMIKOQN ZYNENTEY=EQN, ME TH
XPHZH AOMHMENOY EPQTHMATOAOIIOY

TYXAIA zTPQMATOINOIHMENH AEIrMATOAHWIA

NEO-BAPOMETPO 1- 1000 ATOMA
NEO-BAPOMETPO 2 - 1000 ATOMA

NMATKYTIPIA (AZTIKEZ KAI AFPOTIKEZ MNEPIOXEZ)

NEOI KAI NEEZ HAIKIAZ 14-35 ETQN

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
' V 18 Y UNIVERSITY of NICOSIA
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OPTANIZMOL
NEOAAIAL
KYNPQOY

AlEVEpPYELA TTOOOTIKNG EPELVAC, ME TN XpPNoN

SsikTwV TTapakoAovdnonc, n orrola Oa ArToTEAEL
BapoUeTpo TwV amoPeswv Kat Twv avtiAndewv
TwvV Kutrplwv vewv nAikiag 14 - 35 stwwv.

¢ WY A |
! v 18 ¥ UNIVERSITY of NICOSIA
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Epsuvntikol Ztoxol - 20 Neo-Bapopetpo i
NEOAAIAL
KYIPOY

ATTOTUTTWON TNC TTAPOLOAC KATAOTAONC TWV VEWV otn KUTTpo LE TNV Xpnon
SsIKTWV TTapakoAoudnong ya Bspata ikavorrolnong aro tTnv {wn, uTtuxliac,
eKTTaldsvoncg, ArmacXoANCIHOTNTAC

AlepslvNON TWV ETTITTWOEWV TNC TTAVONUIAC TOU KOPWVOIOU OTIC BACLIKOTEPEC
TTTUXEC TNG CWNC TOUG

Alepsuvnon YEVIKWV armoPswv Kal avtiAnPewv os Bspata Tov agpopouV TNV
TTOALTIKN KAl TNV EUTTAOKN OTA Kolva

Kataypadpn Twv TpoodSoKiwV yia To HEAAOV

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
' V 18 Y UNIVERSITY of NICOSIA
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Mooco avoTtTtolnevol elote arro tTh (wn oag otnv Kutrpo onuepa; \/}mw
NEOAAIAX
KYNPOY

| 10 Neo-Bapopetpo
' 20 Neo-Bapopetpo

66%

59%

32%

19%

13%
5%

F | L

MoAv Apketa N\tyo Ka@oAou
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2YNOAO AEIrMATOZ



2€ OLYKPLON HE Eva XPOVO TIPLV Oa AsyaTte OTL N TToloTNTA TNG {WNCG 0ag EXEL BEATIWOEL, EXEL

OPTANIZMOX
J P 4 ' NEOAAIAX
XEIPOTEPEVGCEL IN EXEL TTAPAMELVEL DN l5lCl; KYTIPOY
36%
Exel xelpotepevosl
: , Exel mapapetvel
Exel BeATIWOEL n iSla
' ”&ISQvv Y UNIVERSITY of NICOSIA
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1000 ATOMA - 20 Neo-Bapopstpo
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[Nowa ewval Ta cnuavikotepa TTPOLANHATA TTOU AVTIUETWITICOLV OL VEOL oTnNV KutTpo onpepa; \ —
[MPQTH ANADOPA] i

ErTayysAMATIKA TTPOOTTTIKN

Evpeon epyaociag

To HEAAOV TNG XWPAG

H mavénpuia Tov kopwvoiou

Alatnpnon tng SovAsiag

Anpuovpyla olKOYEVELQG

AAMNoO

To repiBaiiov

Yysia

>TTOULSEC

INSIGHTS MARKET RESE‘!BDH \"Il ; 3 {" ‘
! 18 Y UNIVERSITY of NICOSIA
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1000 ATOMA - 20 Neo-Bapopstpo
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Mola sival Ta ocnpavtikotepa mpoBAnpata mouv avtipetwimifouv ot veol otnv Kumpo onpepa; N e
NEOAAIAX
[2YNOAIKH ANADOPA] KYTIPOY

76%

ErTayysApHATIKA TTPOOTTTIKN

68%

Evpeon spyaociag

65%

To HEAAOV TNG XWpPAG

53%

H mavénpuia Tov kopwvoiou

Awatnpnon tng SovAsiag

Anpiovpyla OlKOYEVELAG

To repiBaiiov

ZTTOULSEC

Yysia

AAN\o

INSIGHTS MARKET RESE‘ES\:H \.;l ; 3 !\" ‘
1 R ite Y UNIVERSITY of NICOSIA

UNIVERSITY OF NICOSIA

1000 ATOMA - 20 Neo-Bapopstpo



2 € TTOl0 LECA KOWVWVIKNG SIKTLUWONG Mola sival Ta Kupla HEGA KOIWVWVIKNG > g
Slatnpeite Aoyaplacpo; SIKTLWONC TTOL XPNGCILOTIOLEITE; oo
Facebook [ Instagram [ LinkedIn Twitter Instagram [ Facebook [ Linked In Tik Tok
B Tik Tok " Snapchat || AAo B Twitter .| Snapchat || AA\o
100% o 100%
95% g0,
(o)
jswo 84%
50% 50%
29% 28%
25% 25%
I ”&18%“ A UNIVERSITY of NICOSIA
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1000 ATOMA - 20 Neo-Bapopstpo



OPTANIZMOL
NEOAAIAL
KYNPQOY

Covid-19
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' V 18 Y UNIVERSITY of NICOSIA
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2€ TTOlO BAOMO O ASyATE OTI EXOUV ETTNPEACEL TNV KABNMEPLVOTNTA OAC, YEVIKA, TA HETPA TTOU &mmm
€XOULV EMMPBANOEL AOYW TWV GUVETTEWV TG TTavénuiag; (1/2) o

YA
SYNOAO AEIFrMATOZ ®dYNO
e 51%
38%
31%
17%
@ [ ]
! D
Avépag Muvaika
HAIKIA
66%
(o)
1% 57%
(o)
o, ik 44%
(o]
31% 29% 31%

by 24%
. - o l 1%
14-17 18-24 25-29 30-35
I 918% Y UNIVERSITY o NICOSIA

UNIVERSITY OF NICOSIA

1000 ATOMA - 20 Neo-Bapopstpo



2€ TTOlO BAOMO O ASyATE OTI EXOUV ETTNPEACEL TNV KABNMEPLVOTNTA OAC, YEVIKA, TA HETPA TTOU \/‘;MM
€XOULV EMPBANOEL AOYW TWV GUVETTEWV TNG TTavdnuag; (2/2) o

52%

2YNOAO AEIrMATOZ MEPIOXH

53% 51%

(o)
36% 329,

15%
A, -

1%

AoTIKN AypOTLKN
AMNAZXOAHZH
65%
19% ° 59%
e 44%
(o)

33% . ) 37% 33%

28% 26% 24%

(o)
MxOnTng doLTNTAC EpyxCopevog AvepYocG
l VV»IS%V N UNIVERSITY of NICOSIA
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1000 ATOMA - 20 Neo-Bapopstpo



OPrANIZMOX

Moleg NTav yla €o0ag ol HEyaAUTEPEG SUOKOAIEG/TTPOKANCELG TTOLU KANONKATE va 24
AVTIUETWITIOETE AOYW TWV GUVETTEWV TNG TTAVOnag; o

Meploplopol otn Siakivnon

EAAsdn TwV ocuvnOswwv Puyxaywylag
Kowvwvikortoinon / Aiconpa povagiag
ABspatotTnTa yia To HEAAOV HOU
AUvoKOAIEG AOYW TWV oLVONKWV EKTTASELONG
YTTOXPEWTIKN XPNOoN HACKAG
MpoBANHATA OTIG SIATTPOCWITIKEG OXECELG
OwKovopuka rpofAnuata

AwakotTn/mavon epyodotnong

AAN\ayn Tou TTAAVou GTToLS WV HoU
MpoBARpaTa vysiag

AKUpPWON CTTOLBWV OTO EEWTEPIKO

AA\o

sssssssssssss
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1000 ATOMA - 20 Neo-Bapopstpo
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Kat 1Toleg stval ol HEYAAUTEPEC AVNOULXIEC 0AG, OO0V APpOoPA TIG CUVETTEIEC TNC \/‘;MM
mmavénuiag otn {wn oag; o

EvBEXOMEVO VEAC OIKOVOUIKAC KPLONG 73%
AUENGCN TTOCOOTWYV AVEPYIAC OTOUG VEOUG

Kaliepwaon veou TpoT1Tou WG (HE TTEPLOPICTIKA HETPA)
Meplopiopol otn dwakivnon / Ta&idia

Meploplopol o Ospata Puyaywylag Kat Staockedaong

MPOOTTTIKEG EMAYYEAMATIKNG AVEMENG

ApPVNTIKEG HAONOCIAKEG ETTUTTWOELG

INSIGHTS MARKET RESFARFH \.;’ ; 3 {" ‘
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1000 ATOMA - 20 Neo-Bapopstpo



> TTOL0 BAOLO B ASYATE OTL EXOLV ETTNPEACTEL Ol AKOAOUOEG TTTUXEG TNG (WG oag Aoyw >

NEOAAIAL

TWV CUVETTEWV TNG TTavénuiag: (1/2) cinpor

Yuyxaywyla / WYuyxoAoyikn Kataoctaon /
Awaokedaon 8.21 AwaBson 6.99

- & -~ &

3% 1% 2% 2% 5% 8% 9% 11% 14% 45% - 3% 5% 6% 7% 8% 4% 18% 13% 15% 21%

m Exkmraibsuon 6. 02 @ Epyacia / Epyodotnon 5. 6 6
= & - &

11% 7% 6% 4% 9% 12% 10% 12% 11% 13% 5% 15% 5% 3% 8% 6% 7% 14% 10% 11% 10% 11%
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1000 ATOMA - 20 Neo-Bapopstpo



OPTANIZMOL

> € TTOl0 BAOMO Oa AEYATE OTI EXOUV ETTNPEACTEL Ol AKOAOUOEC TTTUXEC TNG CWNC Gag Aoyw
TWV CUVETTEWV TNG Tavénuiag: (2/2) NEDAAI

Owovopuikn Katactaon 5 61 O Yyeia 3 72

1% 4% 9% 10% 16% 8% 12% 9% 7% 11% 3% 30% 15% 12% 11% 8% 7% 6% 8% 2% 1%
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1000 ATOMA - 20 Neo-Bapopstpo



OPTANIZMOL

> € TTOl0 BAOMO Oa AsyaTe OTL N TTAVONHIA TOU KOPWVOIOU EXEL ETTNPEACEL TIG
S1ATTPOCWITTIKEG GAG OXECELG: NEDAAAT

FuvalcOnpaTikeg/ : :
@ PopavTiKeEG ZXEOELG 5.83 SRE CENEOEIC 5.66

15% 8% 5% 4% 8% 5% 8% 9% 9% 17% 12% 12% 8% 10% 6% y (073 7% 13% 14% 9% 1%

MIiui\ OIKOYEVELOKEG OXECEIG 4. 8 o

24% 8% 7% 5% 13% 12% 10% 6% 8% 7%
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1000 ATOMA - 20 Neo-Bapopstpo



Eav otn mTapouca ¢pacn LTTNPXE EHBOALO yid TOV KOpwVoio, 6a To aEloTToloVoATE; o
NEOAAIAX

KYNPOY

NAI (0){ AEN EIMAI ZITOYPOZ/H

2YNOAO AEIFrMATOZ DOYANO
42%
o
28% - 32% =7 33% 34%
(o
24%
'il ?
Avopacg Muvaiko
HAIKIA
44% 43%
38% 36% . o 377% 35%
18% =l
14-17 18-24 25-29 30-35

38%
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1000 ATOMA - 20 Neo-Bapopstpo



EQv EVTOG TOU EMTOLEVOL XPOVOUL (PTACGOUHE 0TN Snovpyla Kat xopnynon Tou spoAiov, 6a

TO ASlOTTOlIOVOATE;

2YNOAO AEIrMATOZ

32%

1000 ATOMA - 20 Neo-Bapopstpo

PYNO

24%

Avopac

HAIKIA

18-24
44%

OPTANIZMOL
NEOAAIAL
KYNPQOY

0).4 AEN EIMAI ZIFT'OYPOZ/H

45%

28% 27%

FUVOILKXX

36% 39% 39% 39%

25% 22%

25-29 30-35
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OPTANIZMOL
NEOAAIAL
KYNPQOY

Ekrmaibsvon & AmmacyoAnon
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OPrANIZMOX

Mola armo TI¢ TTapakatTw SNAWGCELG TTEPLYPAPEL s
KAAUTEPA TNV TPEXOLGA EPYACIAKN GG KATACTAGH oy

| 1o Neo-Bapopetpo
| 20 Neo-Bapopetpo

24%

Elpal mpotrtuxlakog doltnTng

28%

Elpat paéntng

Exw gpyacia TANPou¢G arracXoAnonc
Exw spyacia HEPIKNG ATTacXoAnong
Elpat avepyog

Elpat petamtuxiakog dottntng n

& - |D CARD [[llII!

Bplokopal o€ TIPOYPapHa
ETTAYYEAHATIKNG KATAPTLONG (TTPAKTLIKN)

INSIGHTS MARKET RESE‘!RDH \",/ ; 3 {" ‘
l Y 18 Y UNIVERSITY of NICOSIA
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2YNOAO AEIrMATOZ
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I [ 7 7 7 I r .,\/
?s oXeon ME s\’/a’ XPOVO TTPLV, 99 Asv’crfs oTLN spycsolaKn’ oag Kataotaon Y —
EXEL BEATIWOEL, EXEL XEIPOTEPEVOEL N EXEL TTAPAMELIVEL N 101 KYTPOY

| 10 Neo-Bapopetpo
| 20 N=o-Bapopetpo

58%

41%
38%
15%
4%
Exet BeATIWOEL EXElL XEIPOTEPEVOEL Exel TTapapeivel n 1dla
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OZOI EPFAZONTAI
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[MOGO IKAVOTTOINEVOL EICTE HE TNV TTAPOLCA EPYACIA OAG; \;m,m,m
NEOAAIAX
KYNPOY

| 10 Neo-Bapopetpo
' 20 Neo-Bapopetpo

41%

35%

28%

9%

MoAv Apketa N\iyo Ka®oAou
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UNIVERSITY OF NICOSIA

OZOI EPFAZONTAI



\

2€ TT0l10 BaBpO AloOAVESTE OTL N TTAPOUVCA EPYACIA GAG CXETIETAL HE TO akadnuaiko Y rrue
oac urmof3abpo; o

| 10 Neo-Bapopetpo
| 20 Neo-Bapopetpo

4 1 1 Ny 48%

33%

24% 25%

MoAu ApKeTa N\iyo Ka®oAou

INSIGHTS MARKET RESEARCH \.;’ 8 !\" ‘

28 o €O
I RO} UNIVERSITY of NICOSIA
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OzOIl EPFTAZONTAI



AEloAoynon EKTTAUSEVUTIKOU GUOTHMATOC:

OPTANIXMOY
NEOAAIAL
KYIPOY
- - :
10 Neo-Bapopetpo
5.24
8% 7% 9% 10% 16% 17% 17% 10% 5% 1%
-~ -~ :
20 Neo-Bapopetpo
5.25
9% 3% 15% 10% 19% 12% 1% 10% 5% A
10 BAOMIA KAIMAKA:
' &18*“ b UNIVERSITY of NICOSIA
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2YNOAO AEIFrMATO2z



OGO IKAVOTTOINTIKOUCG KPLVETE TOUCG XEIPLIOHOUC TTOU EXOUV EPAPHOCTEL GTO \?;mm
EKTTAUSEVUTIKO GLOTNHA YA TNV OHAAn TTapadocn TNG EKTTAISEVTIKNG LANG ... o
MoAL [ Apketa || Aiyo Kadohov M Ar/AA
Kata tn SiapKela tTng Kapavtivag META TO AVOlYHA TWV OXOAEIWV / TTAVETTIOTN WV
44%
38%
36%

15%
12%

11%

7%

INSIGHTS MARKET RESE‘!RDH \",/ ; 3 {" ‘
l Y 18 Y UNIVERSITY of NICOSIA
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1000 ATOMA - 20 Neo-Bapopstpo



Badpoc cuppuwviag He SNAWGELS TTOLU AgOoPOLV THV Epyacia Kl TNV eKmaidsuvon:

ZUpHPwVW T MaAhov ocuppwvw T MaAlov Siapuwvw Alapwvw M AF/AA

AlcOavopuadl ELYVWHWV Yla ThV epyaocia / ekmaidsvon
TTOL EXW CNMEPA

44%

36%

12%

P
I 2

EKpeTaAAgvopaAL TIG ELKALPLEG TTOL HoL SivovTal
yla TIEPETAlpW EKTaldsvon

51%

32%

4% C7

1000 ATOMA - 20 Neo-Bapopstpo

OswpPwW TOV EAUTO MOV ETTITUXNHEVO/N
ETTAYYEAHATIKA / akadnuaika

47%

24%

O,
0% 3% .

a— |

MioTeLW OTL oL AvOpwWTTOL BA TIPETTEL va cuveXICoLV va
ekrmadsvovtal kad' oAn tn Stapkeia TG CwWNG TOUG

82%

ssssssssssssss

UNIVERSITY OF NICOSIA

OPrANIZMOX
NEOAAIAL
KYNPQOY

UNIVERSITY of NICOSIA
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Kowvwvia, ©sopol Kat
Evepyoc ZuppeToxn
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2€ TTOLEG ATTO TIG AKOAOULOEC HPACTNPLOTNTEG CUMMUETEXETE/EIOTE MENOG: (1/2)

OPFANIZMOX
NEOAAIAL
KYNPQOY
™ NAI o)
89% 87%
71%
29%
11% 13%
699 84% 91%
(o)
31%
i“"““”‘““”““"" &184\\" b UNIVERSITY of NICOSIA
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1000 ATOMA - 20 Neo-Bapopstpo



2 € TTOLEG ATTO TIG AKOAOUOEC HpaAcTNPLOTNTEC CUHHETEXETE/EIOTE HEAOG: (2/2)

OPIANIZMOY
NEOAAIAX
KYNPOY
1 NAI (0). ¢
88% i
12% -
89% 90%
- 10%
i““‘””‘““”m”" ¢ 18\"\'; N UNIVERSITY of NICOSIA
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1000 ATOMA - 20 Neo-Bapopstpo
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Motot Aoyol cag wenoav va GUHHETEXETE OE KATTOLO OPYAVWHEVO CUVOAO; -
NEOAAIAL
KYTNPOY

MNa va mpoogpepw

Na va sipat pEAoG puag opadag

Etuyxe

AvnKOULV O auTo (pIAOL KAl YVWOTOL HOoU
Mapadoon otnv olkoysvela

AAN\o

I R %:ISE Y UNIVERSITY of NICOSIA
OZOI ZYMMETEXOYN ZE OPrANQMENA ZYNOAA UNIVERSITY OF NICOSIA
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Mool Aoyol cag ATTOTPETTOUV ATTO TO VA CUHHETEXETE OE KATTOLO KOIVWVIKO GUVOAO; “ /l

OPrANIZMOX
NEOAAIAL

KYNPQOY

44%

Asv gTULXE

38%

A&V £XW APKETO XPOVO

9%

Ot (piAOL HOL BEV AVAKOUV KATTOU

[ 7 7 7 o
Agv pou apEcel va gipal HEAOC Hag opasdag - 4%

IIIIIIIIIIIIIIIIIIIIII

Y 1 Q.Y -
I R ¢ 18 ; UNIVERSITY of NICOSIA
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OzOl AEN YMMETEXOYN ZE OPFTANQMENA ZYNOAA
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Me TTOlEC MOPPEC CUHHETOXNG ETTIAEYETE VA GUMLETEXETE GTA KOWA: \5

OPrANIZMOX
NEOAAIAL
KYNPQOY

53%

Wnopilovtag

ZUMHETEXOVTAG O 5paoTNPIOTNTEG EOEAOVTIKWYV / N
KUBEPVNTIKWY OPYAVWOCEWV

50%

ZUMHETEXOVTAG GE SIAMAPTUPIEG 23%
AsvV GUPHUETEXW 22%
Zu{ntwvtag/ oXoAlalovTag TTOAITIKA KAl KOWVWVIKA 21%

{nTnpata oto diadiktuo Kat ota MKA

IIIIIIIIIIIIIIIIIIIIIIIIIIII {" ‘
I R‘s’ 8& UNIVERSITY of NICOSIA
UNIVERSITY OF NICOSIA i i

1000 ATOMA - 20 Neo-Bapopstpo
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Babuog Eprmotoouvng os @sopoug: (1/3) D wrme:
NEOAAIAX
KYMPOY
ZE MEZOZ OPOZ MEZOZX OPOX
1o :l K . [} r
Ll kuegpvnon 10 Neo-Bapopetpo 3.02 20 Neo-Bapopetpo 3.05
39% 10% 1% 8% 13% 6% 6% 2% 1% 4% 37% 18% 9% 1% 6% 7% 7% 3% 1% 1%
MEzZOz OPOZ MEZOz OPOx
Boun 10 Neo-Bapopetpo 2.93 20 Neo-Bapopetpo 3.00
37% 10% 15% 9% 11% 6% 4% 1% 2% 5% 32% 16% 17% y (007 10% 6% 5% 2% 1% 1%

RESE‘!BDH \‘/’l KKKKKKK !\" ‘
v 18 Y UNIVERSITY of NICOSIA
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2YNOAO AEIrMATOZ



Baduog Eprmotoocuvng os Osopoug: (2/3)

Iy A 1
i& IKaotTnpla

MEZOz OPOz

1o Neo-Bapopetpo 3. 80

Y Y Y Y Y .
24% 12% 10% 12% 17% 8% 7% 4% 2% 4%

w MEZOZ OPOZ

TTITTT r 1 I

AU UL Tomkn avtodlolknon o Nso-Bapous'tpo 3.67
Y Y Y Y Y .
25% 1% 13% 10% 15% 10% 8% 3% 1% 4%

2YNOAO AEIrMATOZ

il
U OPFANIEMOE
NEOAAIAX

KYNPQOY

MEZOz OPOz

20 Neo-Bapopetpo 4.33

& & Y & & .
14% 1% 9% 16% 15% 1% 7% 1% 1% 1% 4%
MEZOzZz OPOz

7
20 Neo-Bapopetpo 3.90
16% 1% 20% 9% 18% 7% 4% 7% 1% 1% 6%

Y QY )
v 18 Y UNIVERSITY of NICOSIA

UNIVERSITY OF NICOSIA
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BaOpog Eprmiotoouvng o Oscpoug: (3/3)

& o

||g| F-r', MoAttika Koppata

MEZOz OPOZ

1o Neo-Bapopetpo 2 52

9
) ) Y ) )
47% 11% 1% 9% 9% 5% 2% 1% 1% 4%
O
2+
hé MME MEZOZ OPOZ
10 Neo-Bapopetpo 3.48
o A A o M o .
30% 13% 10% y (007 16% 7% 5% 2% 1% 2% 4%

2YNOAO AEIrMATOZ

2 d
U OPFANIEMOE
NEOAAIAX

KYNPQOY

MEzZOz OPOz

20 Neo-Bapopetpo 2.50

- & & & & e
44% 18% 15% 6% 5% 8% 3% 1%
MEZOz OPOz
/
20 Neo-Bapopetpo 316
& & D & & .
30% 13% 19% 10% 12% 7% 5% 2% 1% 1%

EEBDH \‘/’l KKKKKKK !\" ‘
18 Y UNIVERSITY of NICOSIA
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2 TTol0 BaOpo Oa Asyate 0TI oA EVOIAPEPEL N TTOALTIKN; (1/2) GW‘M

| 10 Neo-Bapopetpo
' 20 Neo-Bapopetpo

36%
32% 32%

20% 21%

14%

: .

MoAv ApKeTa N\iyo Ka@oAou

IIIIIIIIIIIIIIIIIIIII \.;/m ""{" ‘
1 R %\‘185 UNIVERSITY of NICOSIA

IIIIIIIIIIIIIIIIII

2YNOAO AEIrMATOZ



2< TTol0 BaOpo Oa Asyate OTI oacg EVOLAPEPEL N TTOATIKN; (2/2)

prd
U OPFANIEMOE
NEOAAIAX

KYNPQOY

dYNO NEPIOXH
38% . ’
36% 3T 36% .,
255 27% 28% 27%
(o)
=0 - 18%
S 13%
Avdpac Nuvaiko AOTLKN AYpOTLKN
HAIKIA AMAEXOAHEH
2a0, 42% o 44%
el 32% 30% 30% =S4 34% 35%
31%
209% I 24% 2°% 24%mmm 2" 4 29% 27% 259%
g9y 12% 1% 4 16%l : 14%ﬁ
) °
14-17 18-24 25-29 30-35

MxOnTtng doLTNTAC

1000 ATOMA - 20 Neo-Bapopstpo

Avepyog

EpyxCopevog

UNIVERSITY of NICOSIA
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Badpog cuppwviag e SNAWGELG TTou agpopoLV TNV TTOAITIKN: (1/2) &mmz

 Zuppwvw T MaAlov Zuppwvw 1 MdaAlov Alapwvw Alagpwvw B AT/AA

Ot TTOALTIKOL VOlalovTal HOVO Yld TIC KAPEKAEG Ot TTOALTIKOL aAvarrtuooOoLV TO OPApd yla Hid
KAAUTEPN Kolvwvid

419 4% a7, 40%
q 22% -
O1 moAtTIKol MPOCPEPOLY MGG OTa MPOBATHATa Ot TTOALTIKOI £lvat GAoL ot 1ot
-
42%
29%
22% -

UNIVERSITY of NICOSIA

1000 ATOMA - 20 Neo-Bapopstpo



Badpog cuppwviag HE SNAWGCELS TTOL APpOPOLV TNV TTOALTIKN: (2/2)

SUpPpwvw T MaAlov Zuppwvw | MdaAlov Alapwvw Alagpwvw B Ar/AA

Ta kKoppata eEuLTTNPETOLV HOVO TA CUMPEPOVTA Ta Koppata armoTteAoLV BACIKO CUOTATLKO TNG
TWV NYEOLWV TOUG SnUoKpPATIAG
45%
0 o
329, 25% 25% - - 239
—

13%

(o
—

6%

1000 ATOMA - 20 Neo-Bapopstpo

MOVO TO 8IKO HOU KOMHA EVOIAPEPETAL TTPAYHATIKA
yla TOUG TTOAITEG

48%

-

31%

y WA
6%

3% ——

sssssssssssss
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OPrANIZMOX

NEOAAIAL
KYNPQOY

UNIVERSITY of NICOSIA



[MOCO IKAVOTTOINTIKO OEWPEITE TOV BAOLO OTOV OTTOIO Ol NYEGIEC TWV KOMMUATWY

OPrANIZMOX
EUTTIOTELOVTAL TOUG VEOUG OE BECEIG-KAELSIA TNG KOMMATIKNG TOLG lepapxiag; (1/2) NEOAAIA
51 %
O
AIFO
1 1 ¥
O
APKETA
KA©OAOY
MOAY
l VVIS#“ Y UNIVERSITY of NICOSIA
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1000 ATOMA - 20 Neo-Bapopstpo



OPrANIZMOX

[M00O IKAVOTTOINTIKO OSWPEITE TOV BAORO GTOV OTTOLO Ol NYEGCIEG TWV KOMMATWY EMTTICTEVOVTCL \/;
TOUG VEOUG O BE0EIG-KAELISIA TNG KOMHATIKNG TOUG lepapxlac; (2/2) o

MOAY

PYNO MEPIOXH

54% 54%
48% 48%
42%

34% 37%

28%

- 13%

Avdpag Nuvaiko AOTLKN AYpOTLKN

12%
3%

w 2%

HAIKIA AMAZXOAHZH

54% 51% 56% 55%

50% 50%

48%
39% 444 40%

37%
31% 32% ) 35% 33% 33%

15%

i

14-17 18-24 25-29 30-35

8% 10%
il 2%

MxOnTng doLTNTAC EpyxCopevog Avepyoc

o
3% 3% A 9%

P
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Kait TT0060 IKavoTtTtoiNTIKo 6a XapaktTnpeilate Tov Badpo 6ToV OTTolo TA KOMUATA

OPrANIZMOX
EMIAEYOULV VEOUG Yla va Toug cuprepidaBouv ota YnegodeAtia Toug; (1/2) e
4 7 A
O
~ ANIro
1 O"/
O
APKETA
KAGOAOY
MOAY
l VVIS#“ Y UNIVERSITY o/ NICOSIA

IIIIIIIIIIIIIIIIII

1000 ATOMA - 20 Neo-Bapopstpo



Kalt 11060 IkavotTtoinNTiKo 6a xapaktnpellats Tov Ao oTOV OTTolO T KOMHATA ETTIAEYOUV G

VEOUC yla va Toug cuprreptAaBouv ota YnpodseAtia Touc; (2/2)

PYNO

48%

40%

4%

==i)e

Avdpxg

HAIKIA

46% 49%

32%

6%

14-17 18-24

1000 ATOMA - 20 Neo-Bapopstpo

MEPIOXH

45%

38%

12%

5%

L

NUVOILK X

AMNMAZXONAHZH

45% 43%

41%

37%

3% 7%

25-29 30-35 MxOnTAC

AOTLKN

MOAY

45%  43%

42% 4%

8%
|

doLTNTNC

6%

OPrANIZMOX
NEOAAIAL
KYNPQOY

KA©OAOY

51%

31%

12%

-

AYpOTLKN

52% 50%

40%
35%

9% 8%

2% .

Avepyocg

4%

EpyxCopevog

RESE‘%RD : 3 !\" ‘
Y 18 Y UNIVERSITY of NICOSIA
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OTav uTTapxEel Karrola EKAOYIKN AvapeTpnon, cuvnilste va Ynepilets; (1/2) o

KYNPOY

NAI OXI

54

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
' V 18 Y UNIVERSITY of NICOSIA
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1000 ATOMA - 20 Neo-Bapopstpo



OTav uTTapyxEL Karrola EKAOYIKN AVAapeTPnon, cuvnoilete va Ynepillets; (2/2)

OPFANIZMOE
NEOAAIAX
KYMPOY
NAI OXl
dYNO MNMEPIOXH
57% YA
51% 49% 50% 50%
43% 43%
Avdpxcg Nuvaike AOTLKN AYpOTLKR
HAIKIA AMNAZXONHZH
100% 69% 96%
59% 63%
56%
51% 49%, . 50% 50%
2% 4450
(o)
31% =
4%
14-17 18-24 25-29 30-35 MaBnTric doLTHTAC EpYXTOUEVOC AVEPYOC
' &184““ N UNIVERSITY o/ NICOSIA

UNIVERSITY OF NICOSIA

1000 ATOMA - 20 Neo-Bapopstpo



Ma TToloug Aoyouc EMAEYETE va YNPpIETE;

OPTANIZMOL
NEOAAIAL
KYNPQOY

16% 157%

57% 48%

MoteLW OTL Elval Motebw O6TLN Ma va prmopw va YTI00TNPIGW YTrootnpiGw Eipat pelog
KAOnkov pag cav YRpoC Hou sivat KaBopiCw To HEAAOV KATTOLO TTOALTIKO ®iAouc/ YWwoTtouc TTOALTIKOU
gvepyol TTOAITEC va ONUAVTIKN Hou /yla eva KOHRa KOUHATOG
ynepilovpe KAAUTEPO aALPLo
' “&184vv Y UNIVERSITY of NICOSIA

IIIIIIIIIIIIIIIIII

O0z0l WH®DIZOYN



ATTO TTOU ETTNPEAECTE YiA TO TL 6a PNPIOETE O pua EKAOYLIKN AvapETPNon; \P;MM

KYNPQOY

BevemmpesaZopar | 339

ATTO TNV OIKOYEVELQ MOV
ATTO TN O0TAON TOL KOMUATOG HOU

ATTO TTPOCWITTIKECG ETTAPEC HE LTTOYNPLOUG

Arro ta MME

ATT0 TOUC (PIAOULC MOV

AAMoO

AT1T0 TN O£0N TNG EKKANGLAG
Ao Ta MKA - 3%

ATTIO TOUC CUVASEAPOUC HOU — 2%

uuuuuuuuuuuuuuuuu

INSIGHTS MARKET RESE‘!BDH \"Il ; 3 {" ‘
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4 4 4 r 4 4 \
Baocel rmolwv KPITNPWwV KaAvete TNV EMAOYN 0aAg, yla TO KOMHA TToL 8a YPnPpIoETE; ummm
NEOAAIAX

KYNPQOY

ramvseoroviatos | g7

55%

Na tig Oosig Tov oto Kurtpiako

52%

Na Tig O£0EIg TOL TNV OIKOVOUILA

i tous umogmiovgies tou |1 409,
T

T o

o [ 4%

Elval To koppa mov Ynepidw mapadooiaka

Na Tov apyxnyo tou

IIIIIIIIIIIIIIIIIIIIII

FIRY N
1 R %\‘IS Y UNIVERSITY of NICOSIA
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OzO0l WH®DIZOYN



\
OPIrANIZMOX

Baoel TTolwv KPITNPIlWwV KAVETE TNV EMAOYN oag, yia Tov/Ttnv vrmoynglo/a n Toug \/;
vToPn¢plouc/sg mouv Ynepilets; (1/2) o

Bacel Twv VEWV IBEWV TTOL EKPPAlEL oTA

(o)
Slagpopa nTHpata 69%

BAosl TOu EPYOU TTOU EMMTEAECE HEXPL CHHEPA

Baosl TNV evtipotnTag Tou/TNnG

BAoEl TNG TTPOCWITIKOTNTAG TOU/TNG

Baosl Twv Ososwv tou/tng oto Kurrpiako

Baosl Twv O£0swWV TOL/TNG OTNV OIKOVOILA

Baosl TOL TTO0O TTPOOCITOG/TN ElVAlL GTO EVPL KOLVO

Baoel TG NAiag Tou/TNG HE TTPOTIHNON OTOUG VEOUG

INSIGHTS MARKET RESEARCH \.;’ 8 !\" ‘

28 o €O
I RO} UNIVERSITY of NICOSIA
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OPrANIZMOX

Baosl TTolwv KPLTtneiwv KAveTE TNV EMAOYN odg, yia Tov/Tnv urmoynglo/a n Toug e
uTToPNPLOLG/sC TTOL YNPIleTE; (2/2) o

25%

Baost TG sRITEplag Tou/TNG GTNV TTOALTIKN YEVIKA

19%

Baost TNG KOWVOBOUAEUTIKNG TOU/TNG EUTTELPLAG

BAoel Tou (pUAOUL TOU/TNC HE TTPOTIHNON OTIC YUVAIKEC 16%

13%

Baost Tou oTL armoteAsl EMAOYN TOL KOMHATOC HOU

9%

Baocel TnG mpocgpopag Tou/TnG 6To KOUHUA HoU

8%

Baoel Tng mapovuciag tov/tng ota MME kat ta MKA

AANo 7%

sssssssssssss

INSIGHTS MARKET RESEARCH “’,/ ; 3 l"‘ ‘
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[Mla TToloug Aoyoug MAEYETE va PNV YnPplleTs;

OPTANIZMOL
NEOAAIAL
KYNPQOY

19% 177 117

58%

'EMlelJI‘] JAYAVA TS SVSIClCPépSl n H L|J|‘|(po(; Sev éxg[ Agv éX(JO/ASV SiXCl H (].TI'OXﬁ HOUL sival
EUITIOTOOLVNG YA TTOALTIKN amoteAEopaTA/SeV Slkaiwpa Ynepovu TPOTTOG
TNV TTOALTIKN KAl aAAAZeL TimoTe avtidpaong

TOUC TTOALTIKOUC

INSIGHTS MARKET RESEARCH \‘,” ; 3 \“" ‘
' Y 18 ¥ UNIVERSITY of NICOSIA
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TiL Oa oag EKAvVe va TTPOGENOETE OTIC KAATTEG OTIC ETTOUEVECG EKAOYEG;

OPTANIZMOL
NEOAAIAL
KYNPQOY

38%

107

Meploootepo Av sviwOda OTL YE ThV Mo Sikatn Karrolog veapog Tirrota
svélagpepov armo Jnego pov Ba AVTIHETWTTION vTToYNPLOG
TOUC TTOALTIKOUC aA\ale Katl

yla TNV veoAaia

INSIGHTS MARKET RESEARCH \‘,” ; 3 \“" ‘
' Y 18 ¥ UNIVERSITY of NICOSIA
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Eav urtnpxe n Suvatotnta CUMHETOXNG OTIC EKAOYIKEG AVAUETPNOELC HECW SladikTuov,

' pivi
ea qJn(Plzats; (1/3) KYNPOY
3 2 v/
MAAAON NAI /O
~ MAAAON OXxl
IFOYPA OXI
SIFOYPA NAI

l VVIS#“ N UNIVERSITY o NICOSIA

IIIIIIIIIIIIIIIIII

1000 ATOMA - 20 Neo-Bapopstpo



Eav utthpxe n SuvatotTnta CUMMETOXNG OTIC EKAOYIKEC AVALUETPNOEIC HEOW SiadikTuov, Oa \/‘;MM
ynepicarte; (2/3) ==

PYNO MEPIOXH

38% 39%
35% 349 35% 34%

31% 29%

23%
1%
Avdpac Nuvaiko AOTLKN AYpOTLKN
RAIKIA AMAZXOAHZH
44% 9
o0 a% - 42% s oo
29% 30% S 33% 34% {2 35%

24% 26%

21%
19% 16%

10%
I

MxOnTng doLTNTAC EpyxCopevog AvepYocG

9% L7 14%

3% =

14-17 18-24 25-29 30-35

INSIGHTS MARKET RESEARCH ; 3 !\" ‘
1 R @8 Y UNIVERSITY of NICOSIA
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1000 ATOMA - 20 Neo-Bapopstpo



Eav urmpxe n Suvatotnta CUHHETOXNG OTIG EKAOYIKEG AVAUETPNOELG HECW SladikTuovu, U e
6a Ynepilats; (3/3) o
3 5"/
O
MAAAON NAI g
24"/
O
ZIFOYPA OXI
ZIFOYPA NAI
I VV&ISJQV Y UNIVERSITY of NICOSIA

IIIIIIIIIIIIIIIIII

Ocot 6sv Ynepifouv - 20 Neo-Bapopetpo



OPTANIZMOL

To evdeyopevo va sixate tn Suvatotnta va Pnepllete vTToYnNPLOUC ATTO SIAPOPETIKOUG
TTOAITIKOUG Xwpouc (optdovtia Pngpogopla), Oa arroTteAOVUOE yia E0AE EVA EMITPOCOETO oy
KIVNTPO yia Kaodo cac otnv KAArn; (1/3)

31

MAAAON NAI

22%

MAAAON OXI

2IFTOYPA OXI

2IFTOYPA NAI

INSIGHTS MARKET RESEARCH ‘.’,’ ; 3 \\"I ‘
l Y 18 ¥ UNIVERSITY of NICOSIA
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OPrANIZMOX

To evbexopevo va sixate tn Suvatotnta va Ynepilete vmroPnPploug arro SiaPpoPETIKOUG \/;
TTOAITIKOUG Xwpouc (optdovtia Pngpogopla), Oa arroTteAOVUOE yia E0AE EVA EMITPOCOETO oy

KIVNTPO Yia KaBodo oag otnv KAATn; (2/3)
SIFOYPA NAI _ _ SIFOYPA OXI

PYNO MEPIOXH

42%
(o)
39% 38% 26% 359

29% =2
0 26%

13%

9% o
) ° I L % Lem
Avdpag Nuvaiko AOTLKN AYpOTLKN
HAIKIA AlMNAZXOANHZH
49%
42% 44% i 46% 48%
(o)
35% oy 32% 55% 34% = 33% 38% 349
o 16% 14% 15%
~ K « il
14-17 18-24 25-29 30-35 MaOnTAC ®oLTNTAC EpyxCOpevoc AvepYOC
l glgg Y UNIVERSITY of NICOSIA
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OPTANIZMOL

To evdeyopevo va sixate tn Suvatotnta va Pnepllete vTToYnNPLOUC ATTO SIAPOPETIKOUG
TTOAITIKOUG Xwpouc (optdovtia Pngpogopla), Oa arroTteAOVUOE yia E0AE EVA EMITPOCOETO oy
KIVNTPO Yia Ka0odo cacg otnv KAATn; (3/3)

MAAAON OXI

31

MAAAON NAI

18-

2IFOYPA OXI

2IFOYPA NAI

INSIGHTS MARKET RESEARCH “’,/ ; 3 \\” ‘
l Y 18 ¥ UNIVERSITY of NICOSIA
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2 KOTTEVETE vVa PNPLOETE OTIC ETEPXOMEVEG BouAsuTtikeg EKAoyEG ToL 2021; (1/2)

OPrANIZMOX
NEOAAIAL
KYNPOY
I 2°/
O
MAAAON OXI
2 O°/
O
MAAAON NAI
2IFTOYPA OXI
2 6"/
O
AEN EXQ AINODAZIZEI
AKOMH
2IFTOYPA NAI
' yISQVV Y UNIVERSITY o NICOSIA
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1000 ATOMA - 20 Neo-Bapopstpo



2 KOTTEVETE va YnPplosTE oTIC ETEPXOMEVEC BouAsuTikeG EkKAoyeg Tou 2021; (2/2)

OPTANIZMOL
NEOAAIAL
KYNPQOY

2IFOYPA NAI MAAAON NAI MAAAON OXI 2IFOYPA OXI AEN EXQ AMNMO®AZIZEI AKOMH

dYNO MEPIOXH
33% 35%
0 29%
24% - ) 26% = Zit
22% 20% 22%
18% >
13% . 14% -
w < 12% 1% 10% ? ;‘_{\11\ 10% 9% =
Avdpxc Nuvaike AOTLKN AYpOTLKR
HAIKIA AMAZXOAHEZH
39% 38% 39% .
ek =& 34%
0 0 28%
/24% 27% 27% 26% 259 939, 259 <
o 22% Secs \ 22% o 22%01%. . 6 22%
19%189 Lo 19% 19%19% 19% -
12% 1% 12%

) ° o 0
8% 6% 7 8% 6% 6% 7% 6% 4
14-17 18-24 25-29 30-35 MxOnTng doLTNTAC EpyxCopevog Avepyog

INSIGHTS MARKET RESEARCH .‘/[’ ; 3 \\\" ‘
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Av gva KOppa oac LUTTEBAAAE TTPOTACH VA CUMUETACYXETE 0TO WNPpoSEATIO TOV, TTWG

Oa avtidpovoarts;

1000 ATOMA - 20 Neo-Bapopstpo

197

©a armodsxopouvv
av NTAV TO KoM

mov YnPpilw

©a armodexopouvv
OTTOLO KOMMA Kal va
nTav

127

©a armodexopouvv
LLOVO aV £lxa
TTIOAVOTNTECG
EKAOYNG

64%

JAYSAVATe!
ATTO8EXOMOULV OFE
KApLla TTEpLTTwon

IIIIIIIIIIIIIIIIIII

OPTANIZMOL
NEOAAIAL
KYNPQOY

UNIVERSITY of NICOSIA



OPTANIZMOL
NEOAAIAL
KYNPQOY

[Mpoodokieg yia To HEAAOV

INSIGHTS MARKET RESEARCH “,,’ ; 3 \\\" ‘
' v 8 Y UNIVERSITY of NICOSIA
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4 4 ! 4 ‘\x:\
[Molol etval ol oTOoXOL Cag yla TNV EMTOUEVH TTEVTAETIA, \/;,,,,m,m
NEOAAIAL

KYNPQOY

ErrayyeApatiki Katagiwon — 79%
Owovopikn AveEaptnoia _ 68%
Na ekTAnpwow Ta OVELPA HoU _ 66%
Na arroktnow 61ko povu orritt / SiapEpiopa _ 63%
Ermituxng oAokAnpwaon Twv oTToudwv pou _ 51%
Na armokKTnow ApKETA XpnHata _ 43%

Alatnpnon weopporriac HeTalL Epyaciac Kal OLKOYEVELAG

Na {now oto sEwTEPIKO

Anpuouvpyla OLKOYEVELAG

AAMo F5%

1000 ATOMA - 20 Ng0-BApOMETPO e

INSIGHTS MARKET RESFARFH \.;’ ; 3 {" ‘
1 R 18 ¥ UNIVERSITY of NICOSIA



[} [ [ 4 4 [ r r

Otav okegpteoTE TO HEAAOV, TTOCO Alclodo&ol alcOaveote yia 1o HEAAOV 6AG; “WMM
NEOAAIAX
KYNPOY

| 10 Neo-Bapopetpo
" 20 Neo-Bapopetpo

53%

27% 26%

13%

MoAv Apketa N\iyo Ka®oAou

INSIGHTS MARKET RESEARCH \.;’ ; 3 §\" ‘
1 R %\‘Igg UNIVERSITY of NICOSIA
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[} [ [ 4 4 [ r [ [ t

Otav okepteEoTE TO LEAAOV, TTOCO ALCLI0O0E0L aAlcOaveoTe yia TO HEAAOV TWV ETTOUEVWIV YEVEWV; umw
NEOAAIAX
KYNPOY

| 10 Neo-Bapopetpo
" 20 Neo-Bapopetpo

44%

29%
25%

9%

7%-

MoAv Apketa N\iyo Ka®oAou

INSIGHTS MARKET RESEARCH \.;’ 8 !\" ‘

28 o €O
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OPTANIZMOL
NEOAAIAL
KYNPQOY

> npavtikotepa Evpnuata

INSIGHTS MARKET RESEARCH “,,’ ; 3 \\\" ‘
! v 18 Y UNIVERSITY of NICOSIA
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> nuavtikotepa Evpnuata:

OPTANIZMOL
NEOAAIAL
KYNPQOY

lkavoTrTolnEVN ATTo ToV TPOoTTo WNCE TNG PALVETAL vd £tval N TTAsioPngpla (64%) Twv
vewvV 14-35 stwv. NMapoAa avutd, TO CUYKEKPIUEVO TTOOCOOTO TTAPOUGCLAEL CNLLAVTIKN
LLEIWON OLYKPLTIKA LE TNV TTPONYOVHEVN HETPNON (85%).

Ol BACIKOTEPEC TOLC AVNOULYXIEC (pALVETAL Va soTiadovTal o€ OEHATA TTOL APOPOLV
TNV ETAYYEAUATIKN TOUC TIPOOTTTIKN (76%) Kal TNV eLPeon spyactac (68%).
MapaAAnAq, avEnpeva moocootd EHPAvICoVTaAl OE OTL EXEL VA KAVEL LIE TIC AVNOULXIEC
TOUC Yla TO HEAAOV TNG Xwpag (65%) aAAa Kal yia TNV mavéniia Tov Kopwvoiou
(53%).

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
' V 18 Y UNIVERSITY of NICOSIA
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> nuavtikotepa Evpnuata:

OPTANIZMOL
NEOAAIAL
KYNPQOY

2 NUAVTIKN €TISpacn pAlVETAL VA EXOUV ETTIPEPEL OTNV KAONUEPLVOTNTA TNG
CLVTPUTTIKNG TTASIOYNPLAC TWV VEWV (86%), TA TTEPLOPLOTIKA HETPA TTOL EXOLV
eMBANOsl AOyw TNC TTAVONHLIAC TOLU KOPOVOIOoUL.

Ol ONUAVTIKOTEPEC SUOKOALEG Kl TIPOKANOELG TIC OTTOIEC EXOLV KANOEL va
AVTILETWTTI{OLV APOPOULV TOUC TTEPLOPLOHOLCE oTn Slakivnon (64%), tTnv sAAswdn
SpaotnplotnTwyv Puxaywylac (60%), To aicdnua povagiag (55%) kat tnv
aBepatotnta yia to peAAov (54%).

Ooov agopa TIG avnNOUXIEC TOUG, AOYW TWV CUVETTEIWV TNC TTAVONMIAC TTOGOOTO
73% (pAIVETAL VO AVNOUXEL LE TO EVOEXOUEVO HLAC VEAC OLKOVOLLLKNG KPLonG, 66%
LLE TNV MOavoTnTta avEnong TwV TTOCOOTWYV AVEPYLAC OTOUC VEOUCG Kal 59% e
TNV TTPOOTTITIKN KABLEPWONCG EVOC VEOUL TPOTTOL {WNC, UE TTEPLOPLOTIKA HETPA.

INSIGHTS MARKET RESEARCH “;’ ; 3 \\\" ‘
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> LETPLO EMTESO0 (PAIVETAL VA EXOLV ETTNPEAOCTEL Ol SIATTPOCWITTIKEC OXECELG
TwvVv Kummplwv vewv Aoyw TNC mavdnuiag, pe tnv vPyniotepn BaduoAoyia va
KATAYPAPETAL OTOV TOHEM TWV POHAVTIKWY oXeoswvV (5.83/10). XapnAotepeq
BABHOAOYIEC EXOUV CLUYKEVTPWOEL Ol PIALKEC (5.66/10) Kal Ol OLKOYEVELIAKECG
oxeoelg (4.80/10).

Ooov agopd TIC EMOPACELC TNC TTAVSNULAC OTIC S1apoPEC TTITUXEC TNG CWNC
TOUG, HEYAAUTEPN EMSpAON P KATAYPAPETAL OTNV TITUXN TTOL GXETI(ETAL LIE TN
JPuxaywyla / Stackedaon (8.21/10), evw akoAovBouv n YuxoAoyikn Kataotaon
(6.99/10) kat n skmraidsvon (6.02/10).

AELCs1 va onMEIwOElL OTL, N TTTUXN TNS CWNG TOUC TTOU EXEL ETTNPEAOCTEL AlYOTEPO
arro TNV mavénuia, stval avtn tTng vysiag (3.72/10
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> < AMPIBOALA BPIOKETAL ONHAVTIKN HEPISA VEWV avapoplka HE TRV Xopnynon
TOU EMPBOALOL, EITE OTNV TTAapovod paach (32%) €ITE EVTOC TOU EMOLIEVOL XPOVOU
(44%).

2 UYKEKPIMEVA, KATA ThV TTapoLod (paon TooooTo 28% TwV VEWV SNAwWVOLV
£TOLlOL VA AdBouV To EHBOALO, PE TO TTOOOGCTO VA ERPAVIZETAL EAAPPWIG
avENHUEVO avapeoa otoug avdpeg (32% - evavtl 24% OTIC YUVALKEC), KAl oTa
atopa nAikiacg 30-35 (37%).

2 TNV TTPOOTITIKN TOUL ETTOHEVOUL XPOVOU, TTOCOOTO 32% P aVICETAL ETOIMO Yia Va
AQBel To EYBOALO TOL KOPWVOIOU, HE TA TTOCOOTA TWV avdpwvV (36%) KAl TwV
atopwyV nAkiag 30-35 (39%) va mapovoialovtatl Kat TTaAlV EAappwc AvEnHEVa.
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Al0OnNTtn MElwon TG TAENG ToL -13%, KataypagpeTal ooV Baduo tkavorrolnong (TToAL N ApKeTA)
ATTO TNV TTAPOoLOoA £PYAOoiA, N OTTold AVEPXETAL 0TO 63% svavTtl 76% TTOL EIXE KATAYPAPEL KAaTd
TNV TTPWTN METPNON.

AvTioTolxd, avEnpevo TTapouLolalsTal KAl TO TTOCOOTO TWV ATOHWYV TTOL SNAwVoULV OTL N
£PYAOLAKN TOUG KATAOTACHN EXEL XEIPOTEPEVOEL CUYKPLTLKA LLE TOV TIPONYOoLHEVO Xpovo (15%). To
TTOCOOTO AUTO KATA TNV TTPWTN HETEPNON NTAV HOALC 0To 4%.

AZloonHElWTO, TTAPAAANAQ, ATTOTEAEL TO YEYOVOC OTIL, TTOCOO0TO 59% &SnAwVEL OTL N TTAapovod
gpyacia Tou oXeTidsTal Alyo N KAOOAOUL HE TO EKTTAISEVTIKO TOL LTTORABPO.

Ooov agopd TIc avTIANYPELC TOULC YA TNV eKTTaidsvon, ol KUTTplol VEOL (patveTaAl va EXOLV loxupd
£S5 pALWMEVEC ATTOYELC AVAPOPIKA HE TAV ONHAVTIKOTNTA TNG §1a BlOL HABNONC. ZUYKEKPLIUEVA,
TTO00G0TO 89% TTICTEVEL OTL Ol AVOPWTTOL Ba TTPETTIEL va cuveXI(OLV va eKTatdsvovtal Kad oAn Tn
Stapkela tTng CwNC TOLC KAl TTOo0oTO 83% SNAWVEL OTL EKHETAAAEVETAL TIC EVUKALPLEG YA
TTEPALTEPW EKTTAISELON,.
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XapnAa mooootad eVacXOoAnonG HE KOWVWVIKEC S§pactnploTNTEC TapouvolalouV ol
KutTplot veol, e Ta bPnAOTEPA TTOCOOTA VA TTAPATNEOLVTAL OTIC KATNYOPLEC TOU
£0AOVTIOHOU (29%) Katl TwvV ABANTIKWV opadwv (31%).

Ol KLUPLOTEPOL AOYOL CUUUETOXNG OE OPYAVWLHEVA CUVOAA o0TIAlOVTAl OTNV
TTPOOPpOPA AANA KAl OTO AaloOnua Tou avnkely, SnAadn To alodnua oTL ATTOTEAOLV

LEAOC Hlag opadac.

> ToV avTlmoda, ot AOYyol TTOU ATTOTPETTOLV TN CUHUUETOXN OS OPYAVWHEVA CLUVOAd
(PAIVETAL VA EXOUV VA KAVOULV HE TNV EAASIPN KIVATPWV CUMHETOXNG (“6EV ETUXE” -
44%) kat otnVv eAAswdn Stabsoipov xpovou (38%).
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Katw arro tn Baon BadpoAoyouv ol VEOL TOUG BECHOUC, KOBWC KaTtaypadpnkav Xapniol
Badpol EUTTIOTOCUVNG TOOO WCE TTPOC TA OECUIKA OPpYAVA TOU KPATOUG KAl TA TTOALTIKA
KOLLLLATA, 000 KAl WG TTPOC TNV TETApPTN £Eovaia, ta MME.

Tnv vPnAotepn BadpoAoyla kKatalapBavouv ta AlKaotTnpla, CUYKEVIPWVOVTAC HECO
opo a&loAoynong 4.33/10, evw akoAouvBouv n Torikn avtodioiknon (3.90/10) kat ta MME

(3.16/10).

Tic xapnAotepec BadpoAoylec KataAapBavouyv ta TToALTIKA Koppata (2.50/10), n BouAn
(3.00/10) kat n KuBepvnon (3.05/10).
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Melwpevo TTapovotalsTal To evilapePoV TNG MASIOYNPLAC TWV VEWV
aAVAPOPLKA HE TNV TTOAITIKN, HLE TTOCOOTO TNC TAENC TOL 65% va SNAwVEL Atyo N
KaBoAovL evilapepoV.

Ooov agopa TNV EEAcKNon ToL EKAOYLIKOU TOUC SIKAIWUATOC, Ol VEOL (paAlvVOVTAL
va €lvat Sixaocpevol, pe moocooto 54% va SnAwvel ott ouvnOIilel va Ynepillel otav
UTTAPXEL EKAOYIKN AvapETPNon.

To KaOnkov w¢ svepyol TTOAITEC (57%) kat N onpavtikotTnTa Tng Ynepou (48%)
glval ol BACIKOTEPOL AOYOL YId TOUC OTTOloUG ETTIAEYoLV va Ynpilouv.

ATTO TNV AAAN, 00Ol SEV TO TTPATTOLV, SNAWVOULV WE CNUAVTIKOTEPOUC AOYOUC
TNV EAAELPN EUTTIOTOOLVNG OTOUC TTOALTIKOULC (58%) Kat TV eAAsLPN
svElaPEPOVTOC TTPOC TNV TTOALTIKN (42%).
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MapaAAnAa, SuocapeoTnEVOL (paAlVOVTAl Va VAL Ol VEOL WC TTPOC TNV CUMHETOXN
TWV VEWV OTNV TTOAITIKN OKNVN TOL TOTIOV.

> UYKEKPIMEVA TTOGOOTO 86% SNAWVOULV Alyo N KABOAOUL LKAVOTTOLNEVOL ATTO TNV
EUTTIOTOCULVN TTOL Ol NYECIEC TWV KOHHATWYV SEIXVOUV TOUC VEOUC Yid Vd

KaALWY oLV og B£0IG-KAELSIA TNC KOHHATIKNG TOUG lEpAPXLAC, EVW TTPOCOETA
TTO000TO 86% SNAwVOoULV Alyo N KABOAOUL IKAVOTTOINMEVOL ATTO TOoV BAaBHOo oToV
OTTOLO TA KOMMATA ETMAEYOUV VEOUC YIA VA TOUC cuurtepAdBouv ota PnpodeATia
TOUC.

()CTOOO OE TIEPLTTTWON TTOL YIVOTAV OTOUC ISloUC Hid TTPOTACH YId CUMMETOXN
oTO YNPOSEATIO EVOC KOULATOC, TTOO0OTO 64% SnAwvel 0Tl v Ba armodsyxotav
o€ KApla TTEpUTwon.
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EvOappuvTika ¢paivovTal va €ival Ta Eupnpata yta Tnv mpodson TwV VEWV yid
£EaoKnon Tou EKAOYIKOU TOUC SIKAIWHATOC OTIC ETTEPXOHUEVEC BOUAEUTIKEG
ExAoyec Tou 2021, KaBw¢ moocooTo 51% SnAwvel aiyovpa n HAAAoV ThV
TTPOOOEON TOL VA TTPOCEADEL OTIC KAATTEC.

QGTO0O0, TO TTOCOOTO AUTO EVEEXOLEVWC VA NTAV ONHAVTIKA AUENUEVO OE
TTEPUITTWON TTOL LTTAPXE N SuvatotTnta Ynepou peow dladikTuou N optovTia
Ynpopopla. ASIOCNHEIWTO ElvVaAl TO YEYOVOC OTL, OTA OUYKEKPLLEVA EVEEXOEVA
Kataypapnke mpoodson Ynegpou n omola Kupatvetatl yuopo oto 70%.
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Ol KATAOTACELC TTOL EXOLV PECOAABNOEL AvApeod OTIC SUO HETPNOELG, EXOLV
KAVEL TOUC VEOUC BAETTOUV TO HEAAOV TOUC e AtyoTepn atolodo&ia (51% -
OLYKPLTIKA e 80% TNG TPWTNG HETPNONC).

Ol 0TOYXOl Yla TNV ETTOHUEVN TTEVTAETIA, TTOLU CUYKEVTIPWVOULV TAd bynAoTEpPA
TTOCOO0TA APOPOLV EMAYYEALATIKN Kata&iwon (79%), olkovouikn aveEaptnola
(68%), EKTTANPWON OVEIPWYV (66%) Kal ATTOKTNON TIPOCWTTIKNG KATOIKIAG (63%).
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The worldwide transition into the era of Big Data and digital transformation,
have driven IMR/University of Nicosia™, one of the largest market research
organizations in Cyprus, to invest in an all new Market Business Intelligence
unit. The Business Intelligence unit, through its collaboration with multiple
teams of experts both in Cyprus and abroad, offers new and innovative
solutions based on real time data collection, advance analytics and
tailored-made visualizations endorsing strategic business decisions.

Providing insights to your business™

INSIGHTS MARKET RESEARCH

T: +357 22 265150
F: +357 22 256530
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For more information about IMR/University of Nicosia™
please visit our website:
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